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woms R. STONE is about complet:ng tae if you have a credit account in one-hotel you 


furnishings of the new Hotel Biltmore in automatically have credit at all. 

Los Angeles—the last of the chain of hotels es- But above everything else, they are educa- 

tablished under the Bowman group. tors. Many of their guests get their ideas in en- 
The These furnishings will run into over vironment by what they see there and it is a good 
Bowman $1,250,000 and this is only one ho- thing for the trade that a competent decorator 
Hotels tel of many. Last year the Bow- is employed to effect the right influence. 

man hotels bought over 12,000 Seay 
yards of carpet in renewals only. They uphol- yd ab an ill wind that blows nobody good” and 
stered or repaired nearly 50000 pieces of furni- the wail of the picture trade is the result of 
ture. They laundered -125,000 lace curtains, the prosperity of the upholstery trade. 
They employed nearly 7,000 people, 510 men just z We who are old enough—re- 
to cook food and appreciating the character of Fabrics member the homes of forty years 
their clientele, the environment and atmosphere 7°: ago, and the steel engravings of 
of all their hotels is in the hands of an experi- Pictures “Washington Crossing the Dela- 
enced and skillful decorator. The Bowman chain ware”, “The Last Days of Webster”, 
now includes, The Biltmore, The Commodore, “Franklin At the Court of St. James” and simi- 
Belmont, Manhattan, Ansonia, Murray Hill, lar pieces. But today there is no demand for 
Griswold in New London, the Bellevue in Flor- this sort of thing, either in paintings or engrav- 
ida, the Seville in Havana as well as the West- ings. The picture trade not long ago got together 
chester Biltmore, Providence Biltmore, Los discover some means by which there would 
Angeles Biltmore and Atlanta Biltmore. be a restoration of the vogue for pictures in the 

These hotels do a banking business of no home. 

mean importance. They require a force of 85 They might have taken a hint from the ten- 


cashiers and bank tellers handling over $50 000,- dency of the = and produced pictures that had 
a decorative value instead of a mere pictorial 


value—the sort of thing that an upholstery job- 
TABLE oF CoNTENTS on last right-hand text page. bing firm like Stroheim & Romann are now offer- 


000 a year. They have a credit system whereby 
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ing—pictures of the Renaissance or early Ameri- 
can types that are essentially decorative both in 
drawing and color. But they didn’t. 

And pictures have been sidetracked by the 
decorators who find that mirrors, sconces, pan- 
elled walls and elaborate wallpapers contribute 
more harmoniously to a decorative result. 

The sale at the American Art Galleries some 
years ago of the Alexander Drake collection of 
Jouy prints was attended by so much competi- 
tion that people wondered at the popularity of 
these pieces that were bought obviously for wall 
decoration. Since then we know of one house 
where the walls are treated entirely with framed 
fabrics. Most of these fabrics are prints but 
very fine examples and again tapestry panels are 
very largely used, a big demand having arisen not 
only for the real thing but for the reproduction 
machine-made panels. Then again, the stage, in- 
cluding the film producers have found it more 
practical and economical to handle fabric decor- 
ations than pictures for the reason that they are 
less liable to damage in transportation storage 
and handling. 

We have had the stone age and the iron age. 
We have had the oak, mahogany and walnut age 
but today in decoration, it is essentially a fabric 

BELIEVE”, said a retailer recently, “that in 


age. 
““T 

the large cities chain shops in wall paper, 
cretonne, lace curtains or anything of that kind 
could be very successfully 
established —- small sales 
quarters with low rent, but 
on the main ayenues, ac- 
commodations just big 
enough for two or three customers, and for a 
generous display of sample books and goods on 
racks; a place where the neighborhood folks can 
drop in and get what they want. Stock would 
be carried at a general headquarters; deliveries 
and everything excepting the mere selling of the 
goods being conducted from a central office.” 

They are doing a chain shop business in 
women’s waists, hats, and a dozen other things. 
The Great Atlantic and Pacific Tea Company has 
7,500 stores ; the United Cigar Stores have 2,500; 
Woolworth’s, 1,235; James Butler has a chain of 
750 grocery stores; and Liggett’s have 262 drug 
stores. 

And so it goes with candy, restaurants, shoes, 
and now the silk trade. 

The great cost of doing a retail bus’ness is 
in rent, stock, labor and deliveries. 


Why Not 
Chain Shops in 
Decorative Field? 


If one man 


has to take care of all of these expenses, it re- 
quires a lot of capital; but if in combination with 
twenty or thirty other men, overhead expenses 
are very much reduced. 

In the upholstery line, it might pay in the 
large cities. Why not? 


é ie enterprise reported in THE UPROL- 
STERER a few months ago, the establish- 
ment of what is practically a Clearing House for 
decorators, has taken shape rap- 
idly and the building at 244 East 
52nd Street is already open and 
doing business and fairly well- 
stocked with very interesting 
examples of furniture, fabrics and accessories. 

The building is on the South side of 52nd 
Street with a fifty-foot frontage and four stories 
high. It is conducted under the auspices of a 
number of firms all of whom are members of 
the Society of Interior Decorators. It consti- 
tutes really an association within an association. 
Any member of the Society may be a member 
of this clearance organization and may consign 
goods to them; but they want it understood that 
they are not in the market to buy goods but -to 
take only surplus stock or unnecessary stock 
from the members of their Society. They will 
sell, however, to anybody. 

Visiting decorators will find it interesting to 
call and see Mr. Evans, who is in charge. Pos- 
sibly a similiar plan could be adopted in other 
large cities. It furnishes a means for the de- 
corator to dispose of his accumulations—things 
that were bought by them, for example, for 
specific purposes but which for sdéme reason 
were left on his hands and as the decorator does- 
n't do a merchandise business, it is a great bur- 
den for him to carry these accumulations. On 
the other hand, many of the things that are of 
no use to him, may be of decided use to some 
other decorator and here is a means by which 
they can come together. 


The Clearing 
House for 
Decorators 


OUR men who have been with Marshall Field 
& Co. for fifty years of continual service, 
were presented with diamond medals on July 
2nd. The presentation of these 
medals is an annual event. The 
total number of such medals that 
have been awarded is 45, and of 
this number 37 of the recipients 
are still living. John G. Shedd, chairman of the 
board of directors, who has been with the firm, 
51 vears made the presentation. i Sod 


After Fifty 
Years of 
Service 














THE BUYER AND HIS: PROBLEMS 


No. 3, Policies and Methods 


TORE policies and store methods often con- 
stitute the greatest problems that a new 
buyer has to contend with, a condition which is 
aggravated by the fact that they create troubles 
for him which he is often powerless to correct. 
The policies of a store in its relation to its 
customers, to wholesalers and to its employees 
‘are swayed from time to time by executive opin- 
ion and may change radically with every change 
of executive personnel. Because of this condi- 
tion it is well for the buyer not only to think 
about but, as occasion offers, to suggest possible 
changes. of policy which might — 
better the conditions under 
which his own department shall 
operate. 


The buyer’s principal job 
is that of operating a suc- 


extent of opposing unfair policies which react 
against the success of his own department. 

The matter of buying from one or many 
sources of supply, of buying “hand-to-mouth” or 
buying a whole season’s stocks are matters of 
store policy which may, have been formulated 
with the whole store in mind. If general store 


regulations closely confine buying activities to — 


methods that are at variance with the conditions 
that apply in his branch of the business he has 
the problem of endeavoring to secure modifica- 
tions that will permit of his doing his buying on 
the same basis as his competi- 
tors. 

Then, there is the policy of 
the store in its relation to its 


For instance, if it is the Cessfuldepartment.Ifsuc- trade field. In every town there 
policy of his house to ignore cess needs the cooperation are two definite classes of cus- 
datings on invoices and to take of advertising and window tomers, the well-to-do or 
discounts beyond the period display departments, pro- wealthy class with the means to 


when discounts are allowed, 
such practices work a hardship 
on the individual buyer who 


a disadvantage in his contract- 

ing for merchandise to be supplied by firms who 
hold an unsatisfied grievance against his firm’s 
accounting department. 

Must he acquiesce in such unfair practices 
and suffer under such a condition without hope 
of improvement? In his attitude on this question 
may readily be found a method of gauging his 
caliber as a buyer. If he demands fair treatment 
from those with whom he buys he must use every 
influence he has to see that they in turn get fair 
treatment from the firm he serves, even to the 


motion of that coopera- 
tion becomes his problem 


sooner or later finds himself at and his task. 


indulge a taste for expensive 
and luxurious furnishings and 
the thrifty class of wage earn- 
ers who make every dollar 
count in terms of purchased 
comfort. These two classes might well be de- 
signated as Class A and Class B. 

Statistics will inform him as to the compar- 
ative number in each of these classes and he can 
readily find out by inquiry which class the store 
chiefly appeals to. 

The organization as a whole may cater to 
a class of trade which in other lines than his 
will produce a satisfactory revenue but the same 
class of trade for his department may so cir- 


cumscribe his volume of turn-over and mark-up 
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as to make his department a trailer. If the store 
is properly located and he has sufficient ability 
and strength of character he may be able to 
argue his firm into permitting him to build up 
a business for his department by appealing to a 
more profitable clientele. This might mean the 
separation of his department as far as possible 
from the balance of the store and the segregation 
of his advertising. To do this he must have 
unusual cooperation and here again the policy 
of the store or rather of the store’s executive 
head may constitute one of his most trouble- 
some problems. : 

; He must have sympathetic and liberal adver- 
tising cooperation if he is required to establish a 
different kind of reputation for his department 
than that already held by the store for he has a 
herculean task. 

As an example of how certain success can 
be turned into failure by lack of cooperation 
along publicity lines we relate the following of 
recent occurrence: After consultation with his 
merchandise man, a buyer made a trip to the 
market and bought a carload of traveling goods. 
On his return and in anticipation of the receipt 
of the goods, he composed a page advertisement 
that, in the light of his experience, practically 
guaranteed the handling of the entire purchase 
at a substantial profit in one brief sale. 

The advertising department, having in the 
meantime succeeded in establishing new rules 
and regulations in regard to departmental juris- 
diction over advertising space, was not disposed 
to consider a large advertisement and the buyer 
was informed that he could have only his regu- 
lar space. 

This ultimatum from the advertising de- 
partment simply spelled disaster for the buyer 
for it meant that instead of. realizing a quick 
profit on his purchase through the medium of a 
brief sale period, he would have to warehouse 


probably 7% of his purchase which would drag - 


along over months of interference with regular 
stocks. 

An appeal to the “powers that be” brought 
him no amelioration of the conditions and as a 
consequence an almost sure-shot clean-up was a 
partial success leaving his department an unne- 
cessary load to carry over several months. A 
“fairer” policy with relation to advertising would 
have made such a disaster impossible. The buyer 
discovered to his chagrin that to his problem of 
finding merchandise at the right price, plus that 
of getting the cooperation of the merchandise of- 


fice, he had an additional problem in combatting 
the indifference of an advertising department 
which held established policies to be of more im- 
portance than profit. 

To obviate such a condition as arose in the 
case just cited the buyer must “cultivate”’ the ad- 
vertising department. It is a fair presumption 
that the head of the advertising department is 
more or less interested in the results of advertis- 
ing. In connection with a general store even the 
most astute advertising man cannot be expected 
to know thoroughly the conditions which apply 
to the various stocks and it is up to the buyer to 
inform him and to convince him_of the advertis- 
ing value of the stock items he wants to exploit. 
In other words he has to “sell” to the advertis- 
ing department the same idea that he wants to sell 
to the public. It may be difficult but if he is sure | 
of his facts and can argue from a dollars-and- 
cents profit basis, he ought to be able to gain the 
cooperation he needs. 

The same principles apply to the window dis- 
play department and the buyer may have to un- 
dertake the same task of education and demon- 
stration in order that his efforts may receive the 
support to which they are entitled. - 

But, someone may say, why should a buyer 
have to educate advertising men and window dis- — 
play managers? His function is to buy for and 
manage a department and not to educate other 
divisions of the store. This is true of course, but 
his principle job is that of operating a successful 
department and if success needs the type of coop- 
eration we have suggested, the promotion of that 
cooperation becomes his problem and his task. 

Another important factor in the conduct of 
his business is that part of his firm’s policy which 
relates to conditions of sale. If the business is 
conducted on a strictly cash basis, and upho!stery 
goods, draperies, rugs and furniture must be 
treated as a cash sale exactly in the same way as 
gloves and hosiery ; assembled contracts and large 
combination orders can only be handled where 
the customer is willing to meet the cash sale 
conditions laid down by the firm. 

This, in many instances is a hardship on the 
customer and is also a hardship on the buyer par- 
ticularly where his competitors extend some form 
of limited credit. 

The question of cash, credit or guaranteed 
accounts may be considered beyond his jurisdic- 
tion and therefore outside of his responsibility. 
put here again he must realize that indifference 

(Continued on page 1102) 











A MUSIC ROOM IN A LOS ANGELES HOME 


The work of the Parker-Judge Co. 
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LIBRARY IN THE NEW HOTEL STATLER, BUFFALO 


Decorated by the Rorimer-Brooks Studios, Cleveland. 
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THE NEW HOTEL STATLER, BUFFALO 


HE new Hotel Statler in Buffalo is an impos- 

ing structure of nineteen stories and covers 
an entire block of ground with frontage on five 
of the principal downtown thoroughfares—Nia- 
gara Square, Delaware Ave., Mohawk, Franklin 
and Genesee Streets. 

The exterior is in the style of the English 
Georgian, the type from which our Colonial and 
American Georgian are direct descendants. 

The vestibule and main lobby are in the pala- 
tial style of the Italian Renaissance, the lobby 
having walls of Botti- 
cino marble, twenty- 
eight feet in height. 

To the right is the 
palm room also with 
walls of Botticino mar- 
ble upon. which are 
hung two antique tap- 
estry panels. The fur- 
niture is walnut uphol- 
stered in reds, blues, 
and yellows. In addi- 
tion to affording invit- 
ing lounge and tea- 
room space, this room 
provides a handsome 
approach to the main 
dining room. which is 
in the style of the Ita- 
lian Renaissance with 
stone walls and marble columns. The ceiling and 
beams are elaborately decorated and richly color- 
ed friezes provide a room of unusual attractive- 
ness and dignity. The furniture in the main din- 
ing room is walnut, the chairs being reproductions 
of an old chair found in a medieval castle in a 
remote district of Italy, the upholstery coverings 
are a soft, bluish green, which harmonizes with 
the balance of the room. 


On the left of the main lobby, opposite the 
palm room, is a foyer leading to the ballroom. 





An attractive corner in the palm room. 


The foyer is carpeted with rugs which have been 
in the process of weaving in the Orient for the 
past two years, the patterns being taken from old 
Ispaham rugs of extraordinary beauty. The 
furnishings are in Italian walnut upholstered 
with fine silk and metal velvets, tapestries and 
brocades. 

Leading from the foyer and separated by 
hangings of velvet and brocatelle is the ladies’ 
parlor finished in apple green and gold. 

The ballroom is a purely Italian room with 
balcony on three sides 
largely ornamented in 
antique gold. The walls 
are pavanazzo and the 
ceiling is painted to re- 
present a sunny blue 
sky with large fleecy 
clouds drifting by. The 
ballroom furniture is 
walnut with rose cov- 
erings, the carpet being 
a large Italian pattern 
in black and rose. 

The men’s café, 
reached by a short 
flight of steps from the 
rear of the main lobby, 
is wainscoted in oak 
from the floor to ceil- 
ing with door and win- 
dow trim of travertine marble. It is in the style 
of the Spanish Renaissance. The hangings are 
of striped silk damask of burnt-orange and 
green. The wood-beamed ceiling of this room 
is decorated to represent episodes in ancient 
hunts and chases. 

The mezzanine lounge, reached by three 
broad stairways from the lobby also follows the 
Italian style with palm ceilings in rich colors or- 
namented with Italian motifs and finished in 
dull antique. The furniture is walnut, uphol- 
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stered in shades of old reds, blues, and greens. 

To the left of this lounge is the library, 
which is oak paneled with a fireplace at each 
end and book shelves on three walls. The win- 
dow draperies are of hand-blocked linen and the 
floor is covered with a carpet of pepper and salt 
in a greenish blue. The fireplace and furniture 
are typical of the English Renaissance... The 
central ceiling light is an illuminated geographi- 
cal globe bordered with the signs of the zodiac. 

There are several private dining rooms, 
each with its typical form of decoration, the 
largest being the Chinese room with panels de- 
corated with motifs taken from old lacquer 
pieces. The woodwork is greenish blue and the 
walls are paneled in yellow lacquer. The hang- 
ings are of gray with special Chinese fringes and 
the lighting fixtures are curious devices of 
Chinese designs with porcelain figures. The 
carpet of this room is an old Chinese design in 
black, red and yellow. 

The walls of three other private dining 
rooms adjoining the Chinese room are hung with 
a French hand-printed wall paper, the design 


“SY 





being a reprint of an old design first used in the 
late Eighteenth Century.- The paper extends 
from the low wainscoting to the ceiling and is 
richly colored, and as was the custom of many 
of the American Colonial rooms of that period, 
the paper has been varnished and glazed to give 
it the appearance of an old paper. The hang- 
ings are of a striped silk in gray and rose, the 
floor covering being black and fawn. 

There is also a Georgian room in the style 
of the English Renaissance being done in solid 
paneling after the manner of Grinling Gibbons. 
It contains a black and gold marble mantel 
frame and the hangings are of hand-blocked 
linen. The furniture is of oak and walnut and 
is typical of the period. 

Throughout the guest room floors there are 
but three color schemes used—rose, fawn and 
blue, one color prevailing throughout an entire 
floor, and all carpets on the fourteen guest room 
floors are in black and taupe. The hangings in 
the bedrooms were designed and made especially 
for the Statler and are of hand-printed English 
cretonnes and special striped damask. 

There are a great many living 
rooms in the hotel en suite with 
adjoining bedrooms and of these a 
description of a typical suite must 
suffice. This living-room has blue 
and gold maple furniture con- 
structed after early American pat- 
terns. The hangings are of blue 
and gold silk damask and the up- 
holstering materials are tapestries, 
velvets and mohairs. The adjoin- 
ing bedroom is in parchment color 
with decorated blue panels. The 
furniture is walnut, upholstered in 
black and taupe mohairs. The 
hangings are of hand-printed Eng- 
lish cretonnes of special design. 

The interior decorations are 
by the Rorimer-Brooks Studios of 
Cleveland. Louis Rorimer, presi- 
dent, was given carte blanche on 
all matters of decoration, furni- 
ture and furnishings and made a 
trip through Europe and the Ori- 
ent in search of many of the ideas 
incorporated in his work. 





A panel illustrating an old Cossack 
song. The work of Peter Rodyenko. 
For description see text on opposite 
page. 
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THE WORK OF PETER RODYENKO 


HE work of Peter Rodyenko is especially in- 

teresting because in it is found a singular 
mixture of art motifs which might be said norm- 
ally to conflict, yet, in his hands, are brought to- 
gether to form a harmonious whole. 

In the Caucausus where Mr. Rodyenko was 
born, Christianity, Mohammendanism and the 
ancient sun worship, play almost equal parts in 
the peasants’ religious life. In fact, it is not at 
all unusual to find individuals who attend the 
Christian church on Sunday, pray in the Moham- 
medan mosque on Friday and on 
another day, take part in the 
pagan rites of sun worship, justi- 
fying this promiscuity by the sim- 
ple logic on which is based the 
statement “that since Gods are 
good, a man cannot have too many 
of them”. Naturally this interest 
in three religions by an extremely 
religious people has expressed it- 
self in their art and decorative 
forms. And it is this art and 
these decorative forms, in which 
are found the cross the crescent, 
the tree of life and the sun hap- 
pily combined, that Mr. Rodyenko 
has brought to this country and 
adapted to American use. 

Illustrated at the bottom of 
page 76, is a wall panel possessing 
distinct decorative possibilities. It 
is painted in the bright colors 
which we are accustomed to as- 
sociate with Russian art and it 
tells the story of an old and fam- 
ous Cossack song. In a hut or 
cottage in the foreground, two 
merchants with typical Russian 
gestures, are arguing over money 
matters. Note the ikons of the 
Greek church and the ceiling beams and con- 
trast them with the sun shining in the back- 
ground, the latter being a very unchristian con- 
ception. Astride his horse sits a typical Dag- 
hestan Cossack. He is smiling because to him 
the merchants argument is futile, since it is his 
intention to swoop down on the winner no matter 
which merchant the winner is, and relieve him of 
his spoils. 

The colors used in this panel are vegetable 








Bowl and Wall Panel 


and analine dyes and all outlines are burnt into 
the wood, a practice employed in practically all 
of Mr. Rodyenko’s work, and derived from the 
habit of soldiers who in ancient times, found it 
necessary in decorating their sfyields to burn lines 
of demarkation with sword or dagger to keep the 
colors from running into one another. 

In the center of this page are shown another 
panel and a bowl. The panel is a pleasant repre- 
sentation of an entrance to a Russian monastery. 
Mr. Rodyenko calls it “The House of Peace”. 

Its coloring which is not as brilli- 
ant as that of the other panel, is 


by a plain peasant motif with cir- 
cles at the rim showing Indian in- 
fluence; the center represents the 
sun. It has a slightly irregular 
shape which adds rather than de- 
tracts from its attractiveness. 

At the bottom of page 78 are 
shown two pieces of furniture—a 
table and a stool. The table is of 
modernized Russian design made 
of pine and constructed to look as 
though very heavy. On the four 
corners at the top are symbols of 
the hours. At the bottom of the 
front legs are cross motifs com- 
bined with conventionalized flow- 
ers. On the back legs, crescents 
are used in a similar decorative 
scheme. 

At either end of the bench are 
trees of life of conventionalized 
Persian origin, below which is the 
cross of Christianity and the star 
and crescent of Islam. Above 
each tree are three balls represent- 
ing three suns. In the center of 
the bench is a design representing 
the eye of God surrounded by curves with loop- 
holes left for the escape of evil spirits. 

The complete idea of this bench is that 
those who sit on it will be strengthened by the 
tree of life, protected by the Trinity and Islam 
will be watched over by the eye of God. They 
shall enjoy the brightness of the sun and the 
quiet of the moon which are represented at 
either end of the strip running across the front 
of the bench. The wood used for this furniture 


exquisite. The bow] is decorated . 
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is pine stained to a beautiful greenish gray. 

Unfortunately, Mr. Rodyenko had no other 
examples of his work at hand, but judging from 
what we saw, we can imagine that material of 
his kind would be very popular with people who 
are tired of the usual thing in decoration and 
yet have no leanings toward the bizarre, mean- 
ingless creations which too often characterize 
the so-called modern art. 

A word about Mr. Rodyenko himself will 
be interesting. He received his entire art edu- 
cation abroad, in Moscow, Vienna, Paris and in 
several years of travel throughout the Near and 
Far East. He is himself of the Daghestan Cos- 
sacks and during the war served as a major 
against the Germans until the revolution, when 
with a band of his Cossacks, he crossed Old 
Russia to Siberia and fought against the Bol- 
sheviks. 

After that, he came to this country and 
entered the motion picture field acting as art 
director. Later he established his own business 
in which he does interior decoration of all sorts, 
but specializes in building breakfast room sets, 
garden furniture, lamps, mirrors and reproduc- 
tions of the throne chairs of the late Czar. 





BELLECOURT VELOURS IN MANY 
COLORS 
prema & ROMANN’Ss Bellecourt velours are 
shown this season in fifty-two colorings, a 
most extraordinary number to select from and 
all of unusual decorative value. 











DISPLAY MEN CONVENE 


W's nearly every retail store in the United 
.States and Canada represented, the twenty- 
sixth annual convention of the International 
Association of Display Men was held from June 
18th to the 21st at the Hotel Winton, Cleveland. 

As customary at these conventions, two 
rooms were given over to the display of several 
hundred photographs illustrating the creative 
work of the various window display men. The 
photographs submitted were of such a fine char- 
acter that the committee in charge had difficulty 
in their selections but in the final analysis, forty- 
seven prizes were awarded. Some of these we 
will illustrate in our August issue. 

In addition to this, three show-windows had 
been specially constructed in the hotel for the 
convention, and Frank T. Grooms of the Holo- 
phane Co., Toronto and Walter Sturrock of the 
National Lamp Works discussed and illustrated 
before an interested audience the value of col- 
ored lighting. 

Manufacturers of drapery fabrics and win- 
dow valances also demonstrated the various ways 
in which their merchandise could be applied to 
artistic window settings. Among those who 
participated were Elms & Sellon, S. M. Hexter 
& Co. and the Window Decorative Works. 

The officers elected for the ensuing year are 
as follows: president, J. J. Cronin of L. Bam- 
berger & Co., Newark; first vice-president, John 
L. Cameron of the Harris-Emery Co., Des 
Moines; second vice-president, H. H. Tarresch 
of the Grand Leader Store, 
St. Louis; and L. A. Rogers 
of the “Merchants Record and 
Show-Window”, secretary. 





OPEN NEW YORK 
SALESROOMS 
i tows La France Textile Co. 
have opened salesrooms at 
215 Fourth Avenue, New York, 
in charge of H. S. Morgan. 
The line of framed tapestries 
of the La France Art Co. will 
be sold in conjunction with that 
of the textile company. Mr. 
Morgan will cover New York 
City, northern New Jersey, 
Baltimore and Washington.. 





Table and stool by Peter Rodyenko. 
For description and explanation see 
text on page 77. 
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A TOKIO DEPARTMENT STORE 
W* wHo think so much of our decoration have 

- found much that is charming in the Japan- 
ese style, and it is interesting to note the char- 
acter of the design which they in turn find in- 
teresting in the arts that are ours. 

Two notable pioneers in the development of 
American home tastes were John S. Bradstreet 
and John Proctor, both of whom borrowed liber- 
ally from the Japanese. 

When Commodore Perry was accorded the 
privilege to open Japanese ports to the foreigner 
in 1858 he found in Japan that all it had and all 
that it aimed to have was indigenous to the soil 
but as we are quick to ‘appreciate the beauties of 
Japanese art and architecture, so they are quick 
to appreciate the beauties of American enterprise 
and an excellent exampie of th:s is the department 
store in Tokio—the Mitsu Koshi. 

The store is controlled by Mitsui & Co., es- 
pecially well known to the American silk trade. 
It was founded in 1910 and we are told by their 
New York representatives that the general effi- 
ciency methods, construction and style of the 
store were adopted after a very close study of the 
Wanamaker establishment in Philadelphia. 

It will surprise many that such an establish- 


ment exists not only because of its size employ- 
ing as it does 3,500 people but because of its de- 


corative character—a charming blending of the . 


Oriental and Occidental tastes. While some of 
the rooms are purely western like the rest room 
and dining room, they blend with an architectural 
atmosphere that smacks of old Tokio. 





ITALIAN FACTORY REPRESENTED 
HERE 


P  Smes NEUMANN, who as a partner of Neu- 
man & Pohlmann introduced in the United 
States last year the lines of Societa Anonima 
Schmid, is now representing this important Ita- 
lian factory under his own name with headquar- 
ters at 151 Fifth Ave., Room 1302. 

The line consists of upholstery and drapery 
damasks, brocades, tapestries, brocatelles, lam- 
pas, etc., and comprises a very complete range of 
colors and qualities in the various fabrics. 





NEW STUDIOS FOR KANSAS CITY 
DECORATING FIRM 


T! Suydam Decorating Co. will shortly enter 


their new studios at 47th Street and Mill 
Creek Boulevard, Kansas City. 


Interiors in the Mitsu Koshi—a Japanese department store. See text above. 
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Some shades popular in France 


AN IMPORTANT DECORATIVE 
ACCESSORY 

A ROOM without emphasis is like an unaccented 

sentence—it lacks power to carry a definite 
expression of thought. . 

Emphasis in room furnishings may be pro- 
vided in different ways. It may be supplied here 
and there by outstanding points of color which 
by their vividness or contrast relieve the mon- 
otony of an otherwise sombre environment. 
Again, it may be supplied by directional illumina- 
tion or, in other words, controlled lighting which 


brings certain prominent features into view and. 


leaves others in shadow. Still again, emphasis 


may be supplied by conspicuous points of fur- 
nishing influence—a mantel, a wall tapestry, a 
table and cover, a picture or a window. 

In all of these things lie possibilities of 
employment as units of emphasis in room decora- 
tion but in the portable lamp and shade of today 
we have a single item of furnishment which con- 
tains many essential characteristics of emphasis. 
It provides color, controlled illumination and in 
itself is a conspicuous point of interest in a room 
environment so it is not surprising that the lure 
of the lamp has influenced interior decorative 
schemes to a very considerable degree and lamps 
have become a conspicuous adjunct to stocks in 


A selection of English shades 
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upholstery, furniture and decorative . stores. 
We have from time to time drawn attention 

to the conspicuous success lamps have had in. 

connection with certain well known departments, 


particularly in Richard Owen’s 
department in the J. L. Hudson 
Co., Detroit; in Mr. McCaus- 
land’s department in Abraham 
& Straus, Brooklyn, and in Mr. 
Watson’s department in the 
Paine Furniture Co., Boston. 
These and other departments 
have been the subject of illus- 
tration in our pages to express 
the advantages of ornamental 
lamps and lamp shades as a 
companion feature to draper- 
ies and furniture. 

To help those who con- 


struct their own lamp shades as well as for the 
purpose of recording the styles prevailing in 
other countries, we reproduce herewith typical 
designs of the current season in England and 





— 


A French 


English shades for the small lamp 


Wall Bracket 





France. These illustrations not only suggest the 
type of decoration now in vogue but they may 
also serve as inspirations for new designs with 
local needs in mind. 


Lamps are considered very 
seriously abroad. The foreign 
decorative magazines devote a 
great deal of space to them 
and the decorators consider 
them as integral a part of their 
decorative schemes as the floor 
coverings or any other furnish- 
ings. In fact, in France, among 
the decorators who incline to- 
wards the novel, many create 
rooms around the lamps, de- 


_ pending upon the placing and 


shading of their lights to tone 
down brilliant colors and create 


harmony. In England lamp shades of silk and 
of parchment, trimmed with fringes and crystal 
drops, are very popular. Floral and modern 
designs seem the most usual. 
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PACIFIC COAST NOTES 


x es Pacific Coast Furniture Market planned 
by the San Francisco Furniture Exchange 
will be held in the huge building of this organiza- 
tion at 180 New Montgomery Street, July 23 to 
28, and promises to be the most important event 
of the kind ever held in the West. Many exhi- 
bitors at the Grand Rapids and Chicago markets 
have arranged to send their displays to San Fran- 
cisco and every inch of space in the Furniture 
Exchange Building has been engaged. By hold- 
ing the market in July those who attend and place 
orders will be able to secure deliveries of mer- 
chandise in time for the usual fall rush of busi- 
ness. 

The Los Angeles Furniture Manufacturers’ 
Association held its Market Week, June 18 to 23, 
in the building of the Westinghouse Electric 
Company at Fourth and Alameda Streets, with a 
large attendance from the southern part of Cali- 
fornia. 

P. V. Timoney, head of the drapery section 
of the L. Dinkelspiel Company, Inc., San Fran- 
cisco, has added a full line of sunfast draperies 
these are in special demand. 

The second floor of the Textile Building is 
occupied by Joseph Wild & Co., formerly located 
in the Furniture Exchange, and adequate space is 
now available for the showing to advantage of 
their lines of rugs, linoleum and grass furniture. 
A large line of washed Chinese rugs is to be 
added shortly. The entire Pacific Coast terri- 
tory is covered from this branch, which is in 
charge of Arthur P. Sicher. 

The entire third floor of the Textile Building 
has been leased by W. R. Douglas, representing 
the Philadelphia Tapestry Mills. The portion that 
he will retain will be much larger than the 
quarters formerly occupied in the Commercial 
Building and will permit the showing of samples 
to advantage. Private offices have been fitted up 
and the display rooms made very attractive. 

A portion of the fourth floor of the Textile 
Building has been taken over by W. W. Hills, 
whose offices were formerly in the Board of 
Trade Building on Market Street. 

The Period Furniture Company has secured 
a lease for five years on the store and basement 
at 517 Sutter Street, San Francisco, in the heart 
of the decorative and home furnishings district. 

The California Curtain Mills Company, 
which opened a retail store last year at 807 Mar- 
ket Street, San Francisco, has disposed of this to 





Samuel Semon and Samuel Wenger. The stock 
consists of curtains, draperies, lamps, shades and 
upholstered furniture. 

Nathan Bentz & Co. have given up their 
store at 570 Sutter Street, San Francisco, and are 
concentrating their efforts at the new store at 
437 Grant Avenue. They handle brocades, tap- 
estries, bronzes, furniture and art objects. 

Ray Coyle, San Francisco interior decorator, 
with a studio at 251 Post Street, has been placed 
in charge of redecorating the Exposition Audi- 
torium for the grand opera season to be launched 
in the fall. 

George Johnson, formerly with the Curtain 
Store at Fresno, Cal., is now with Bullock’s, Los 
Angeles, as is also Mr. McCloud, formerly with 
W. & J. Sloane, San Francisco. . 

S. A. Davis, representing J. H. Thorp & Co., 


-Inc. on the Pacific Coast, has returned to San 


Francisco from a trip over the territory and a 
visit to the home office at New York. 

J. A. Tresch, Furniture Exchange Building, 
San Francisco, has arranged a special display of 
new Ionic Mills sunfast draperies for the Pacific 
Coast Furniture Market to be held in July. 

Following negotiations that have extended 
over a considerable period Norman A. Arter has 
joined the LeSage-Patterson Co. at Los Angeles, 
having secured an interest in the firm. The line 
of E. C. Carter & Sons, formerly handled in this 
territory by him, has been turned over to G. A. 
Host, who maintains headquarters at Los 
Angeles. 

The Gatch-Hill Studios, 949 S. Hill Street 
Los Angeles, will move in the fall to a location 
on West Seventh Street. 

D. Coyle is now buyer of draperies for the 
A. T. Lewis & Sons Dry Goods Company, Den- 
ver, succeeding P. Brehm, who has opened an ex- 
clusive drapery store. 

Frank A. O’Connell, representing Stroheim 
& Romann in the San Francisco territory and in 
the Northwest, has received samples of the new 
line of sunfast decorative art linens in forty 
shades and will show these during Market Week. 

B. Hart & Bro., San Francisco, are arrang- 
ing to move to a new building at Mission and 
Fremont Streets. 3 

Breuner’s, Oakland, Cal., recently announced 
the opening of a new department of Oriental 
rugs, marking an affiliation with Koshaba & Co., 
of Persia. 

(Continued on page 92) 
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THE MID-SUMMER FURNITURE MARKET 


N THE first four days of the midsummer sea- 
son in Grand Rapids an unprecedented num- 
ber of arrivals had been registered, some few 
over 600. Not so many years ago that total was 
regarded fine even at the end of the season. 
to the close of the first week, the total was 831. 

Furniture men from nearly all parts of the 
country are here, no section as in other years 
waiting for any particular part of the season be- 
fore showing up here. 

There is no mad rush on the part of buyers; 
in fact, the buying is rather 
There is to be buying for actual 
wants, and no one appears to be 
buying so heavily that cancella- 
tions will be in order along about 
October 1, as has been true to a 
large degree in the last two or . 
three seasons. 

Prices have been slightly cut 
in a few lines, more particularly 
novelty lines. On the other hand 
in the staple lines and in upholst- 
ery goods prices remain about 
the same. In all lines in which 
mirrors figure prominently there 
is an increase of 15 per cent. 
or better. The manufacturers are 
letting it be known to the buyers 
that those who want to place their 
goods on their floors before the 
opening of the holiday season 
should place orders for early de- 
livery; they say this will be true 
relative to shipments before Feb- 
ruary, 1924. Last year, orders 
which were placed in July for 
November delivery were not de- 

' livered by the railroads until well into the winter. 

This season the new exhibition building, The 
Rindge. is “full up” with exhibits and more than 
ever the buyer runs across a new temporary ex- 
hibit building in the loft section of the city, where 
late comers have to take refuge for lack of space 
in the regular buildings. There are over 600 ex- 
hibits in the market, and good permanent exhibit 
space is at a premium. 


conservative. 





Upholstery exhibits are 
more numerous this season than ever before. 
Oceans of new styles in all lines of furniture 
are being shown, and in spite of the prevailing 
conservatism it is expected the volume of orders 


Up | 





A popular type lamp. 


will be quite satisfactory to the manufacturers. 

No marked change in styles is noticeable, ex- 
cept in some few cases the Egyptian influence is 
noted, Those “periods” which prevailed a year 
ago and six months ago are still good. In uphol- 
stered goods the Luxury Furniture Co. have a 
strong offering in a Chesterfield living room suite, 
Queen Anne period, davenport, two chairs and 
an ottoman. They have a beautiful carved frame, 
upholstered in cut mohair, with a combination 
gray on old rose background, graceful, roomy 
and most comfortable. The davenport is 93 
inches wide, the chairs 42 inches 
and the ottoman 48 inches. This 
is illustrated on page 84. 

In a high grade exhibit of liv- 
ing room and hall pieces are 
shown some rich, beautiful pieces, 
three of which we have selected 
to be mentioned here. This ornate 
desk designed along French lines 
and finished in rich eGorgian wal- 
nut, which bring all the high lights 
out in rich shades of old ivory, 
stained with age, running from 
creamy yellows to deep transpar- 
ent browns, all carvings and de- 
corations are in quiet elegance 
befitting the pieces.. The lid drops 
down forming the writing bed, 
disclosing a beautifully carved and 
shaped interior composed of num- 
erous compartments for writing 
materials, and also the -drawers 
trimmed with mother o’pearl pulls. 
Even the metal mounts are speci- 
ally designed and made for . this 
desk. The chair as a companion 
piece is designed and finished with the same care. 

The imposing and wonderfully proportioned 
cabinet is designed along English lines and fin- 
ished in a beautiful antique walnut, decorations 
are historically correct in every detail, the whole 
being antiqued down to a mellow richness gen- 
erally found only in museum pieces. Both of 
these pieces are from the Furniture Studios. 

‘Among floor lamps there is a tendency to 
get away from the bizarre, and give the buyers 
a chance at more simplicity, not surrendering any 
of the richness in quality that is best loved in 
fancy lamps. The one shown here is all wood 
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polychromed. The stick is handcarved on the 
upper and low shaft and base, into the carvings 
is worked a tri-tone polychrome which blends 
with the colors as shown in the metal French 
bullion colors in the shade. The general color 
scheme is mulberry tints with gold shown in the 
braid and heavy tassles and beads of the standard. 


This lamp is manufactured by the Westgate Mfg. - 


Co., whose other showings are equally artistic. 

Perhaps there is no other type of furniture 
that has enjoyed such a popular revival with the 
American public as that of our own famous de- 
signer, Duncan Phyfe. Copies and reproductions 
of his artistry are to be seen in many of the 
exhibits of better furniture and include charm- 
ing pieces for every room in the house. 

The influence of this popular designer is 
especially noticeable in dining room furniture, 
combining as it 
does elements of 
grace, beauty, 
practicality and 
durability. An- 
other interesting 
feature of Dun- 
can Phyfe dining 
room furniture is 
that it is not mas- 
sive and is there- 
fore especially de- 
sirable in the 
apartment or 
small Colonial 
home. It lends a 
quaint aristocra- 
tic air that can be 
obtained with few, if any other kind of furniture. 

For the hall, there are lovely little console 
tables, with fascinating little mirrors to match 
and chairs with the lyre back, which is one of 
Duncan Phyfe’s most noteworthy characteristics. 

An interesting Duncan Phyfe living room 
table from the line of the Imperial Furniture 
Co., is shown on Page 86. It is fashioned of 
solid mahogany with crotch veneer around the 
rim. The little brass toes are another char- 
acteristic of this early American designer. One 
would look long and far before finding a table 
that is better style or better suited to the average 
living room. 3 


A Ltt of the beautiful furniture used in the 
sumptuous settings of the musical comedy, 
“Helen of Troy, N. Y.,” are from Di Salvo Bros. 





After the style of Duncan Phyfe 


THE MILAN EXPOSITION 
sy Milan Exposition was interesting. It was 
the first international exposition of decora- 
tive art at Monza, about a half hour by train 
from Milan. 
A very interesting letter from Kay Wom- 
rath, a well-known decorator, describes his 
impressions: 


“The exposition as a whole was interesting and the 
individual exhibits, while primarily of little value in 
themselves, gave valuable suggestions for other things.” 

Almost everything shown was extremely modern 
and much of the show was exotic and eccentric and 
of no value. 

The finished rooms shown gave evidence of little 
taste either in color, form or arrangement, a living 
room and kitchen combination being the only really 
good thing shown. One or two peasant interiors were 
good and interesting, but hardly suited to general. use. 

The reproductions of all kinds were very fine in 
materials, pottery, glass, etc. There were few repro- 
ductions of furniture and those shown not good. Most 
of the furniture shown followed the lines of that 
shown in Paris at 
all the exhibitions 
of modern work. 
It is all very Ger- 
man in feeling and 
the workmanship is 
the best, but the re- 
sult is too awful. 
There is no feeling 
or design or pro- 
portions and the re- 
sult is ponderous 
and depressing. 

The Germans, by 
the way, are doing 
some good things 
in reproductions of 
English and French 
styles and seem to 
have abandoned the 
abominations that 
were launched on 
the world before 
the war and that 
were taken up by 


the French, Ger- 
many does well 
when she does not try to be original. The pottery 


was excellent, both modern designs and the repro- 
ductions, but with a tendency to be violent in color. 

The pottery was excellent, both modern designs 
and the reproductions, but with a tendency to be violent 
in colour. 

Perhaps the best on the whole is the modern glass. 
So much is done that is excellent, inspired by old mod- 
els, but with a modern feeling. 

The Murano glass of Cappellin & Vanini is very 
unusual both in color and texture and the forms are 
quite unusual and beautiful. 

The materials of all kinds, silks, velvets, linens, 
cottons, embroideries, prints, batiks, etc., were good in 
color and texture but the designs were less satisfactory 
than those shown in Paris. 

I feel that there is much good work being done in 
all lines except furniture. The designers of other 


things hold to tradition and evolve a moderne in their 
designs, but the furniture designers have thrown away 
all rules and regulations, and the results are painful. 
“However,” Mr. Womrath writes in conclusion, “I 
expect something good to come from the movement, 
and out of the present confusion we shall evolve some- 
thing that will express our modern needs and ideas.” 
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ART-IN-TRADES CLUB PLANS 
PURCHASE 
HE members of the Art-in-Trades Club were 
called together for a meeting on June 20th 
for the purpose of having laid before them the 
plan for the purchase of the building at 34 East 
Thirty-eighth Street to be used as a club house. 

The committee, composed of William Sloane 
Coffin, Philip Hiss and Francis Lenygon, pursu- 
ant to instructions received at the annual meeting 
had negotiated a tentative agreement to purchase 
the property above mentioned at a price of $85,- 
000., $35,000 in cash and the balance on a first 
mortgage. 

A report of the negotiations thus far under- 
taken was made by Mr. Coffin for the committee 
together with an outline of possible plans for 
financing the building and its maintenance after 
it has been acquired. These plans met with the 
unanimous approval of those present and the 
committee was authorized to proceed with fur- 
ther negotiations to consummate the purchase 
at the earliest possible moment. 

The house is a remarkably fine residential 
property, at the present occupied as a residence 
by Calvin Truesdale, president of the Delaware, 
Lackawana and Western Railroad and it is, in 
decoration and equipment, all that a high-class 
residence should be. 

It is an American basement four-story 
brown-stone structure with an extension at the 
rear that rises five stories. Apart from the 
space needed for the club house purposes, it has 
been estimated that twenty members can be pro- 
vided with room accommodation. . 

The plan of financing the club’s purchase 
involves the formation of a corporation to be 
known as the Art-in-Trades Club Building Corp. 
Eight hundred shares of stock are to be issued 
at $50 per share and it is hoped that these shares 
will be widely distributed among the members, 
in lots ranging from three to ten in a very short 
space of time. 

The plans for the club’s Second Annual Ex- 
hibition are also well under way at the present 
time and it is expected that the forthcoming ex- 
hibition to be held in October and November 
will even surpass the remarkable exhibition pre- 
pared by the club for last fall. Lorenz Kleiser 
of the Edgewater Tapestry Looms, 15 East For- 
tieth Street, is chairman of the exhibition com- 
mittee and he is supported by an active coterie of 
interested associates. Further particulars will 
be announced from time to time. 








A paper of the York Wall Paper Co.’s line shown 
at the Convention. 


WALL PAPER CONVENTION 

ie the week of July 16-23 the new wall 

_ paper lines will be shown at the convention 
at the Commodore Hotel. Practically all of the 
companies who exhibited last year and one or 
two who did not will show their papers, and 
judging by the amount of interest exhibited 
throughout the trade, the convention this year 
will be as successful as it ever has been. 

Visitors may expect radical differences in 
the patterns and colorings as shown in the dif- 
ferent lines. Last year quiet, pastel shades were 
more or less the vogue while this year brighter 
colors will predominate, and in the designs there 
will be a great number of definite floral patterns 
together with a good many period papers instead 
of the many shadow patterns which were exhi- 
bited last year. 

On another page in this issue will be found 
a directory of exhibitors and under the exhibi- 
tor’s name the names of the salesmen who will 
be present during the convention. 

Manufacturers naturally are slow to illus- 
trating their new designs before convention 
opening so we are unable to show in this num- 
ber as many of the new patterns as we would 
like. The few we do show on this and on page 
94 are to our minds of undoubted artistic quality 
and should prove extremely popular. 
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REFORMS ACCOMPLISHED IN RETAIL 
ADVERTISING CLAIMS 
ie MAY be a Utopian dream to expect merchan- 
dise advertisers to ever completely refrain 
from the use of misleading price comparisons in 
retail advertising but there is satisfaction in the 
thought that through the work of the Associated 
Advertising Clubs of the World, certain much- 
needed measures of reform have been brought 
about. 
A little over a year ago this organization pub- 
lished a list of terms used in the description of 


furniture together with an explanation of the 


FURNITURE ADVERTISED AS 
Walnut writing desks 
4-piece American Walaui 
room suite. 
Mahogany 
Suite. 
Mahogany Windsor Chairs. 
3-Piece Parlor Suite $167. Worth 
$500. 


Gum 
exposed surfaces. 
Walnut finich. 


Bed- 
4-piece Bedroom 
other wood. 

Mahogany finish. 


INVESTIGATION SHOWED 
with Walnut 


Mahogany Veneer; posts of 


Similar suites on sale elsewhere 
in city at much lower prices. 


true meaning of the terms. Since that time they 
have been very busy checking up furni.ure 
dealers who have used these or other terms for 
the purpose of advertising furniture which is not 
as represented in the advertised descriptions. 

A report recently compiled by this organiza- 
tion shows how their vigilance with regard to 
misleading advertisements of furniture has been 
productive of good results. The report also 
shows in a very definite way, the need for the 
vigilance they have exercised. 

From the report we take two or three ex- 
amples as illustrations : 


RESULT 
Subsequent copy changed. 
Assured of no further dcception. 
Store management promised careful 
inspection of woods in furniture to be 
advertised. 
Correction published at once. 
Merchant eliminated comparative 
prices and agreed to adhere to that 
policy. 


Veneer on 


Kitchen in the “Home, Sweet Home” Cottage at East Hampton, L. I., restored in honor of John Howard Payne. 
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An interesting bed canopy shcwn in a recent motion picture. 


WASTED EFFORTS IN DIRECT MAIL 
ADVERTISING 

nen mailing list of many direct-mail adver- 
tisers is all too frequently a high road to the 

waste paper basket, not because of any preju- 

dice against direct mail approach, but because of 

the careless way in which the average mailing 

list is kept checked up. 

Across the desk of the business man every 
day there passes a succession of communications 
in which he has not the slightest interest. Per- 
haps at some previous period he may have had 
an interest in the character of these communi- 
cations; he may even have mailed an inquiry to 
the author of these prolific missives and has 
since ceased to be interested but once his name 
was recorded on the list, it is apparently there 
forever. 

These letters are of all sorts and types from 
the propaganda of the oil promoter to the appeal 
for charity; they run the entire gamut of human 
interest and the pity of it is that they are a multi- 
plication of unnecessary effort. Produced by an 
overworked staff of clerks, handled and carried 
by overworked Post Office employees and finally 
delivered to the “busy” business man to be swept 
by him unopened, into the waste-paper basket. 

It seems to be a rule in the offices from 
which much of this type of solicitation emanates 
that once a prospect always a prospect, and this 


is the principal fault with a direct mail campaign 
as usually conducted; a large percentage of the 
circulation goes to individuals who not only are 
not prospects but who resent the indefatigable 
character of the follow-up which in time becomes 
an annoyance. 

If these follow-ups were carried out with 
some degree of intelligence they might be less 
objectionable but the exercise of that faculty is 
sometimes most rare where one would naturally 
expect to find it. For instance, the writer recently 
received a letter from an organization nation- 
wide in its reputation which stated that the organ- 
ization was “frequently called upon to furnish au- 
thentic data with reference to the activities of 
trade organizations which because of its ‘peculiar- 
ly close’ association with these organizations it 
was in a position to do,” and the request went on 
to ask for certain particulars which would be 
incorporated in their files and made available to 
inquires for future use. 

The letter was written to impress upon the 
recipient the importance of the inquiry as well 
as the responsibility of the organization through 
whose offices it had been sent out but—it was 
addressed to a former officer of an organization 
which three years ago had passed out of exis- 
tence and he had taken the trouble to write at 
least a half dozen times notifying the-author of 
these numerous communications of the facts. 
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At the end of two or three years of protest 
at the continued receipt of these communications, 
he gave up the struggle and they now make their 
monthly appearance on his desk where they mark 
time for the moment on their ultimate way to the 
waste paper basket. 

It may be that in the general success resulting 
from such campaigns, the waste distribution is an 
insignificant percentage, but it does seem as if 
business enterprises could turn the tremendous 
totality of effort represented in the useless dis- 
tribution of messages that are valueless to the per- 
sons who receive them to some more profitable 
employment. 

The principle of the aggressive follow-up is 
all right provided it is going somewhere besides 
the waste paper basket. ' 





A TWENTY-FOUR INCH TERRY 

A NEW width in terry cloths has been intro- 

duced by Elms & Sellon Inc., to meet the 
demand for a fabric adaptable to narrow cur- 
tains. 

These new Standish terries are 24 inches 
wide and the initial offering contains a series of 
six designs each in several different color com- 
binations and carrying a depth and brilliancy of 
color that makes a striking fabric. 





A. LASKY ENTERS CONSOLIDATED 
TRIMMING CO. 
— Consolidated Trimming Co. of New York 
announce the fact that A. Lasky becomes 


an officer and stockholder of the corporation on 
August Ist, 1923. Mr. Lasky has, for the last 
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two years, been engaged in the manufacture of 
upholstery and drapery trimmings under the 
trade name of the Lasky Trimming Co., and 
prior to January Ist, 1921, when the Consolid- 
ated Trimming Co., was formed, he was con- 
nected with G. Weinberg Co., in a selling and 
managerial capacity for eight years. 

The busiriess of the Lasky Trimming Co., 
will be discontinued as of August Ist and with 
the contemplated enlargement in scope of the 
Consolidated Trimming Co., Mr. Lasky will co- | 
operate with Mr. Gregg, thus giving the latter 
more time to devote to outside trade. 





THOS. S. DOLAN’S NEW ACTIVITIES 


|B hae the management of Thomas S. Dolan, 
the upholstery department of Schwabach 
& Raphael, Inc., has brought out a number of 
casement and drapery fabrics, that while moder- 
ately priced, have exceptional qualities that war- 
rant attention. Mr. Dolan is at present concen- 
trating on cotton and silk and cotton fabrics in 
new and exclusive effects. 





S. W. HEIM & CO. SHOW NEW 
FEATURES 

7 ADDITION to their regular line of decorative 

lace work, S. W. Heim & Company are show- 
ing an extensive line of casement cloths, silk and 
artificial silk drapery materials of distinction, 
many of which are direct results of Mr. Heim’s 
extended visit to Europe from whence he re- 
turned with Mrs. Heim on the S. S. Paris, 
June 23d. 


The Los Angeles Biltmore Hotel. The furnishings of this monster caravansary cost approximately $1,250,000. 
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QUESTIONS THE 


OLLOWING are the answers to the ques- 
tions asked last month in this series: 

1. What is polychrome finish? Where does 
the name come from? 

Literally polychrome means that which is of 
many colors. Ancient Greek sculpture was 
painted in a variety of tints without any attempt 
at realism, and both the name and the practice 
of polychroming has been derived therefrom. 

2. What is Brussels net? What is the ori- 
gin of the name? 

Originally the net ground 
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CUSTOMERS ASK 


threads of the canvas, making a larger stitch. 
4. What are the characteristics of Savon- 
nerie rugs? How is the name pronounced? 
Savonnerie rugs are made in France and are 
pile rugs, the pile being composed of the free ends 
of loops knotted to the warp threads and sep- 
arated in rows by a weft binding thread. A 
peculiarity of Savonnerie rugs apart from their 
pattern and place of origin, is found in the sculp- 
tured appearance of the surface of the rug. In 
severing the loops which 
form the tufts, the workman 


of a lace made by needle 
point lace workers in old 
Brabant, one of the southern 
provinces of old Nether- 
lands. Some old laces show 
a combination of both bob- 
bin and needle-point but 
eventually, except for the 
finest lace, hand-made net 
was superceded by machine- 
made net resembling the 
needle-point. To this the 
flowers and patterns of 
Brussels needle-point lace 
were applied and the net 
acquired the name associated 
with the lace. Today Brus- 
sels net designates a very 


What is the difference be- 
tween a periodandastyle? 


What does high warp mean? 
Low warp? 


What is turkey-work? 


What is the difference be- 
tween tapestry and 
needlepoint? 


What is the difference be- 
tween a tint and a shade? 


How many yards in the av- 
erage piece of upholstery 
fabric? 


How can linen be distin- 
guished from cotton? 


cuts some loops long and 
others short, the uneve. sur- 
face thus left gives the ap- 
pearance of relief to various 
parts of the pattern, and 
resembles a carved surface. 
The word is pronounced Sa 
(a as in sank) von (0 as in 
own) rie (te as in brief). 
In French the last syllable 
receives the chief accent, but 
it has been Americanized by 
accenting the second sylla- 
ble. 

5. Describe the original 
Smyrna rug. 

By original Smyrna rugs 
the questioner probably re- 


fine quality of machine-made net. 

3. What is meant by petit point tapestry? 

The use of the word petit point with tapestry 
is more or less of a misnomer, for petit point 
technically refers to a type of embroidery on a 
canvas foundation. The term comes from the 
French, petit or’small point designating embroid- 
ery which crosses ‘single strands of the canvas 
and distinguished from gros or large point in 
which the embroidery stitches cross double 


fers to a type of rug produced in and about the 
district of Smyrna in Turkey, but the name does- 
not refer to any particular type of Oriental rug 
except as a designation of origin. For many 
years the name has also been applied to a double- 
faced chenille rug produced in Philadelphia. 

6. Give the characteristics of Aubusson 
rugs—the pronunciation of the name. 

Aubusson rugs are literally lined tapestries 
used as floor coverings. These tapestries are of 
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the low warp variety and when used for floor 
coverings they are lined with felt or other soft 
material to minimize the abuse they receive in 
being walked upon. The name is pronounced 
Au (as in Owe) buss (as bus in bust) on (as 
in gone, the n barely distinguishable). 





PACIFIC COAST NOTES 
(Continued from page 82) 

Arthur Letts. Jr., for years associated with 
his father, the late Arthur Letts, in the manage- 
ment of the Broadway Department Store, Los 
Angeles, Cal., has been elected president of the 
firm, Malcolm McNaughton, formerly secretary- 
treasurer, has been made vice-president, and W. 
H. B. Kilner -has been made secretary-treasurer. 
Arthur Strasburger has been elected a vice-presi- 
dent and will remain in charge of merchandise, 
while H. G. R. Philip, continues as vice-presi- 
dent and general-manager. 

The Keith-O’Brien Co., Salt Lake City, 
Utah, will shortly move to a building adjoining 
the present location at Broadway and State Street 
and its store will then be occupied by Aurbach’s 
Department Store. 

The Ernest J. Sultan Manufacturing Co., 
San Francisco has purchased the bed davenport 
department of the Continental Furniture Manu- 
facturing Company and will devote its entire at- 
tention in the future to the manufacture of this 
line. 

Alexander Smith & Sons Carpet Co. have 
moved their San Francisco headquarters to the 
ground floor of the Furniture Exchange. This 
branch is now in charge of William F. C. Ewing, 
formerly of the New York office, who has juris- 
diction over the Coast field. 

The Kroehler Manufacturing Company of 
Chicago has taken over one half of the top floor 
of the San Francisco Furniture Exchange for the 
showing of its lines. 

John S. LaSpada, for years manager of the 
carpet department of Barker Bros., Los Angeles, 
has resigned to accept a position at New York. 

H. G. Meyers, formerly with Barker Bros., 
Los Angeles, has been made manager of the Page 
Furniture Company, with a store at Glendale, 
Cal. 

The Made Well Furniture Company is oc- 
cupying a new factory building at Los Angeles, 
and has enlarged its stocks of lamp shades. 

The Gevurtz Furniture Company is occupy- 
ing new quarters at Third and Alder Streets, 
Portland, on which it has secured a lease of ten 


years. Six floors and a basement are occupied, 
the rug and drapery section occupying one entire 
floor. 


° T. A. CHURCH 





FRINGED CURTAINS POPULAR. 


key reporting good business throughout 
the line generally, fringed curtains which 
they show in a wide range of new effects are at 
present leaders with the Bromley Mfg. Co. This 
condition pertains both in their New York sales- 
rooms and throughout the various road terri- 
tories. 





S. KARPEN & BROS. IN INDUSTRIAL 
PARADE 


ig THE Industrial Parade held on June 16th 
which was part of New York’s Silver Anni- 
versary Jubilee, S. Karpen & Bros. were repre- 
sented in the furniture division by a gaily draped 
float on which rested a huge wing arm-chair 
upholstered in maroon silk velour. The chair, ~ 
which was made in their Long Island factory, 
was 7 feet high and required 18 yards of fabric 
to cover it. 





CINCINNATI FIRM PLANS 
EXPANSION 


stares Alms & Doepke Co., Cincinnati, are under- 
taking the’ remodeling of their store prop- 
erty, which will give them a frontage of 400 feet 
facing the proposed Central Parkway Boulevard. 

The plans show an imposing six-story front 
with 17 large show windows, an array of show 
window space which is claimed to be the largest 
in America. 





THE GOERKE CO. TO HAVE NEW 

STORE 
_— Goerke Co., Newark, N. J., are planning 

- extensive building operations to cover a 
period of three years at an estimated cost of 
$5,000,000. 

The rebuilding operations will be carried out 
in distinct units, the present building being re- 
tained as it stands until the first two units of the 
new building have been completed. The stock 
of the present store will then be transferred to 
the new building and the old building taken 
down and replaced with a third unit. 

The work will probably be commenced 
some time next year and it is expected to take 
three years to complete it. 
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SOME OF THE PAPERS TO BE SEEN AT THE CONVENTION 


At the top left and top centre are papers from the line of the York Wall Paper Co. At the bottom left is 
a paper in the Standard Wall Paper Co.’s line. The remaining papers are being shown by Janeway & 
Carpender. 
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CONVENTION 
HOTEL COMMODORE, JULY 1721 


The names printed below certain firms in the following list are of the salesmen 
who will be in attendance 


NAME OF FIRM ROOM NUMBERS 
AUTOMATIC DISPLAY. PIRTURE Ge ok cin eeS Ri ok anette 1105 
BAECK WALL - PAPER OGG ha ct a eo a eee rs 1050-54 
Robert N. Graves, L. L. Vallentine, Chas. A: Bodin, A. M. Morgenthaler. 

BAILEY WALL PAPER CO. .......:. eM Rae bb SOD EDIE E De ke LER Oe eae H 1936 
BARWES WALE: Pee Ge i ais ahd ae ck CL SR i ee bo see ba cae 652-54 

& Albert .G. Barnes, Walter. R.. Richter, D.. B. Goodsell. 

‘ BEAUDRY. WALL PAPI. COs: oi casi as dock stra ee es hS. to bees sama 848-54 


G. F. Beaudry, Jr., J. L. Beaudry, F. C. Farrell, Lewis Rains, Amos 
Johnson, James William McAvoy. 


BECKER, SMEPEH @ PAGE. GNC, 5 vincekn indice cdc chpkecdehiseeritikescvaeeee ke 1832-54 
Lewis H. Chase, Chas: D. Brunner, Chas. H. Ford, Perry L. Gold, 
Reid M. Metzger, Andrew W. Gibson, Harold E. Ford, Jas. A. Murray, 
Edwin C. Jones, Wm. G. Ulmer, Herry S. Hooper. 


BEVERLY : WAGE. PAPER CO yosiess sce ve boven dhes cogadh) (0 0danete eee 748-54 

BIRGE, .M. FE. & SONS Go. oo si eo i Se cng lacie da gee Ee 0 juss gateh Ue ely 512-5th Ave. 

CAMPBELL, WM. WAES PAPER CRD. iss ied ep viccsstetiuee: Mia Bonin Sid 1522-54 
(For salesmen see Tait Paper & Color Industries, Inc.) 

CLARE PAPE DEP ie Ger i cbc cede Sa aGais cake bh Fas bes a bas 1432 

CONVENTION ‘ THEBADGUIBR 6 iO 005 06 See a ea Ee Sa beg ce caes eee 195 

ENTERPRISE WALL PAPER DAK... 6 in 655055 tic nicdictqh.cotinng eked eee be) ewe tetes 1040-46 
(For salesmen see Langhorne Wall Paper Co.) 

F. & R. TRADING CORPORATION ................. 5 Pads CakUD conde age EKeR on 1132-36 
Robert C. Fritz, A. H. Runk, and James T. Temple. 

FURLONG WALE PAPER: BILLS, TG oc). bok Sei hik Rites hbk seek ewan 948-50 
John T. Furlong, Sr., John T. Furlong, Jr., Francis R. Furlong. 

GILBERT: WALES PAVGR OO: ooo ii O68 eR Ae. eee 1054 
P. J. Gilbert. . 

GRAVES, THE. MORBRS, Ck cei a eee ae oe eae 570-74 

GREAT LAKES: WALL, PAPIR MARES. sion gnc des ais cha honest edinoswseices 1640-44 

GRIFFIN, THE ROBERT, CO. ci si ies b teh Cees ada eee oes 2040-54 

HAFFEL FING Ee Ri & CO} osc  cerivghhe ve ads shaolin nohadent Cis klae est 1029-39 


Wm. F. Graffin, Edw. L. Allen, Arthur T. Farrell, Edw. F. Mason, 
M. P. Carroll, Geo. W. Hanbury. 


HOBBS WALL PAPER GO). sec cicces cs Sw AeA cea Puc bewiedaegeveneeets 1522-54 
(For salesmen see Tait Paper & Color Industries, Inc.) 
IMPERIAL WALL PAPER CO: 20... cs RR EA i ee 


(For salesmen see Tait Paper & Color Industries, Inc.) 








EXHIBITORS AT. THE WALL-PAPER 














EXHIBITORS AT THE WALL-PAPER CONVENTION 


NAME OF FIRM ROOM NUMBERS 


JANEWAY & CARPENDER ...........csccccescccccecceeecs ais 5 Vent cae 1738-54 
W. Y. Serrin, D. E. Gaither, G. R. Ammerman, Chas. Flavell, Walter 
Flavell, T. H. Cole, A. R. Montalvo, L. G. Freeman. 


LANGHORNE SARE: PAPC GAS occ ond venccacucsscubbelcieeth cline tom 1040-46 
W. Head, E. F. Yerkes, G. H. Winterer, Geo. W. Flood, Julius Isaacs. 

REINCRUS TA WALBON COD, occ oni do vccc noledsthcucs abcess paiey>in dre. 1522-54 
(For salesmen see Tait Paper & Color Industries, Inc.) 

RAOVED, Wi; Bie te GU. Vine bine cn andh ododwes peach ehbecudee onsen cao 840 


Llewellyn Lloyd, Edwin T. Gray, Edward J. Dunn, Geo. S. Bell, John 
J. Dauler, Edwin E. M. Mullin. 


PERE ee 6 AS, 5 50 bret ve Cae hehe cnae ce bekoateuneiie ctvetensde Fisk Bldg. 
DIT PEE WRPUPRIE GAD, vv in ccdibin Denes od vanes td binehbb these sie 1047-51 
FERPA Ge Pens BPA BR GAA ci ide ccncnc cvinnss > inhencendehsenvisibsda ne 1442-54 
PATENT CEREALS CO. beeen teen eee eee neces eeeceeteeceeesseeenesceeeceeen ens sohaaad 
PENN. PARE ee MAI Os ccikigste cece ccatncdecaeee Oe Ccieeenrecurc sesh at 1222-24 
PLAT Aas WALL, PAPE CO. 0 bn hick ind 000 c4d a he dwettnhed ictatboekankia 1522-54 
(For salesmen see Tait Paper & Color Industries Inc.) ; 
PUR AAGE Sn BONED 66 ci.cnb eed by igs cave combhepisvienciaed ope cccecenetocevccssenees 1948-52 
FU RAMES Fe. Cn vacaecc bbe ded ddestepladsiuser ticptienenaaee 2022-24 
Brees Pi Wee's Sok cs went cckédnsadand chavo «taps ves escehasdaeis ete 1136 


N. H. Runk, C. W. English, Frank L. Burns. 


SCHRMALT Zeer tres GOD. okie os sc ae'ech ced b veSensin céeendescecasceesenaes 
Will be represented by F. I. Bennathum and A. M. Morganthaler. 


STANDARD TEATILE PROTAICTS. Gh. icess i: cewavdecenteccendiwasepsaeers 472- 4 
STANDARD WALA, PAPER Gade 006i ct a ccine ech dctetsnskdettacspese acess 1240-56 


W. A. Huppuch, A. L. Gold, Geo. H. Burnham, C. L. Slocum, A. A. 
Hitchcock, E. A. Berger, A. C. Jacobs, J. J. Mooney, W. D. Rourke, J. 
J. McCabe. 


SE UIE EET ON cn ncn c Bein tent 6 dine obra ctw batinn ek Cake ie dceL se odiotiat teat 636, 640 

SUN WATS. Pr eee GO. 6.0 dha ie oie cpl e bcos boda SS oF ee eee ete 1652-54 
Mr. Screven, 

TAIT PAPER & COLOR IN DEST sets BING. 1h oimice cies cance diene kien chests. 1522-54 


Elliot N. Bush, J. Stewart Cory, E. F. Doughty, Geo. R. Henderson, 
Irving S. Hornbeck, Geo. F. Terriault, Henry A. Farley, Albert S. 
Hyser, Col. W. B. Humphrey, John C. Scott, D. B. Rosenblatt, Geo. W. 


Steele, Frank Van Sittert. e 
UNION WALL PAPER Gad cvcccerst cee nets faueliges pecmedehveus beepbeeeeee hes 2057 
U. SB. VARNISHED. TILE CO. isccvacececncccccs stds ceepevesvekecessetsseteberanuss 1634-36 
VORNHOLD WALA, PAPER GO. ciicctile ddccidccnesescencessracksssperestevceet 952-54 
WALKIE ST We GAB cov dededy denccocicangitd cass cthbgansasnsecielevetsscrm 825-29 
WALL PAPER MANUFACTURERS ASSOCIATION ............cceeeeeeeees 195 
YORE. CARS? & PAPER OD.. ...cccccvcsctescnavpanserensschcscesntsvuypabenses 1138-54 
NGM WEARS PAPE GAR scecndis ide cictdpan ds eee Ks patement a eeneteotatae schoo 1048-52 


W. M. Shenberger, E. G. Kegler, G. V. Sharp, L. M. Maxwell, R. E. L. 
Beals, W. R. Clawson. 
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HOW CAN I BECOME AN INTERIOR DECORATOR? 


OW can I become an interior decorator? is a 

question frequently asked the publishers of 
this magazine. We wonder sometimes if the 
publishers of medical journals, law journals and 
the engineering journals are asked such questions 
as, how can I become a doctor, how can I become 
a lawyer, how can I become an engineer, for to 
our mind for an individual to ask how can I 
become a doctor, lawyer or engineer is no more 
absurd than the question, how can I become an 
interior decorator? so confidently asked. 

The profession of interior 
decoration appeals to many 
people who have an inclina- 
tion for the. artistic, and it 
will appeal to many others 
who think they see in it pos- 
sibilities of easily acquiring 
the ability to produce an in- 
come by a genteel vocation. 

Recently we received a 
communication containing the 
following question: Do you 
think that a summer course 
would be sufficiently complete 
to enable one to accept a posi- 
tion as decorator or associate 
decorator? A summer course lasts three months. 

During the thirty-five years that this maga- 
zine has been in existence, interior decoration has 
becoinc a profession and men who have been 
conspicuously successful during that-period, as 
well as those who are successful in this genera- 
tion have not been “summer school” graduates. 
On the contrary, they have been men who have 
spent vears in acquiring the knowledge which 
fitted them to undertake the work of interior 
decoration. They have spent-5; 10, 20, and 30 


There .are no short 
cuts to success in 
learning the Deco- 
rative Profession 
any more than there 
is in learning Law, 
Medicine, or any 
other profession. 


years in the business—years of multiplied oppor- 


tunity for study, experiment and practice, and in 


the course of these years they have also acquired 
a knowledge of the relationship between the pro- 
duction of decorative units and their assembling 
and application to the home. 

We do not call such men successful because 
they have grown to be manipulators of large con- 
tracts for furnishing, nor because they have 
acquired wealth, although these things are indica- 
tions of achievement but we would rather meas- 
ure their success by their 
ability to produce satisfying 
homes and by their creation 
of standards which have con- 
tributed to the elevation of 
the taste of the public they 
have served. 

But, how can one learn 
interior decoration now? Is 
there no other method than 
the old-fashioned way of oth- 
er generations? Must one 
spend the same number of 
years and undertake the same 
studies to become equally pro- 
ficient? As an answer to 
these questions, it is our belief that the same de- 
gree of proficiency can only be acquired in the 
same way. ‘There is no short cut that we know 
of to any profession that is worth while. 

The practice of interior decoration is unfor- 
tunately not confined to those. who have had 
adequate training. The title “interior decorator” 
is assumed by scores of “quack” decorators who 
possess but a fraction of the knowledge that 
such a profession requires. 

- Natural ability is undoubtedly an asset, an 
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acute color perception and the ablity to draw are 
invaluable, but unless these abilities are trained 
they lack that precision which produces perfec- 
tion. 

The schools can teach the principies of 
design, and the history of the different styles and 
periods; they can also disseminate information 
about fabrics and their uses, but only an actual 
experience—that is, working from the ground 
up in the field itselfi—can give one the training 
necessary to become a worth-while decorator, and 
just as the young doctor is required to put in his 
first years of practice under the jurisdiction of 
an experienced physician, so the young practicing 
decorator, even with a three years school or col- 
lege course to his credit, should put in at least 
two years of practice under the supervision of 
an experienced senior. 





POMEROY’S INC. 

5 eeraessiee Inc., who recently succeeded the 

department store firm of Dives, Pomeroy & 
Stewart, Reading, Pa., have been capitalized for 
$7,000,000. The officers of the new concern are 
George S. Pomeroy Sr., president; George S. 
Pomeroy, Jr., vice president ; Frederick A. Geh- 
ret, secretary and treasurer. 





HOW THE TRAVELER’S WORK DAY 
SHRINKS 
A WRITER recently took the trouble to figure 
out the amount of wasted time in connec- 
tion with the work of traveling salesmen. H. 
G. Kenagy in Printers’ Ink Monthly is responsi- 
ble for the statement that the salesmen of a 
large mid-western manufacturing com- 
pany spend 224,000 hours each year in 
business offices waiting to see their pros- 
pects. The same salesmen spend 376,- 
000 hours each year traveling between 
stores. A summing up of his calcula- 
tion determined that 45 per cent. of te 
salesmen’s working time was consumed 
in this way so that out of a day of eight 
hours only 4 hours and 24 minutes are 
left for profitable use. 

The Bureau of Personnel Research 
in studying the operations of salesmen 
in various lines made the following table 
to show the differences existing between 
salesmen of related lines. Taking the 
representative salesmen of four firms in- 





Dining room in a New York apartment. Sce 
text on opposite page. 


dicated by A, B, C and D, the distribution of 
time on a percentage basis is found as follows: 


A B C D 
Reach'ng prospect ......... 28.0 15.7 49.4 41.5 
Sales interview ............ 36.4 28.4 34.5 19.5 
Good-will conversation .... 6.5 39.0 58 6.5 
Routine duties ....2....... 9.9 4a. Ge 15.5 
COMERS Seis css Ses escent 2.7 3.7 Mie sala 
WERE 3 téa6o bnknn-cveeatues 16.5 13.2 10.3 17.0 


Company A manufactures a specialty line 
sold to retailers for household use; B makes 
high-grade food products and sells to retailers; 


_-C manufactures an office specialty and the sales- 


men are confined to a specific territory. 





IN THE FARLEY & GEARY LINE 


Resins & GEARY are showing a splendid collec- 
tion of artificial silk light weight drapery 
fabrics-in qualities that are meeting a demand, 
The entire range of fabrics is now shown in 
about twenty. patterns with more to be added, 
each pattern including the plain, being offered in 
a range of about twelve colors. 

The patterns are for the most part in small 
all-over effects and there is particularly attrac- 
tive novelty in a semi-invisible stripe. Flake 
gauze, somewhat reminiscent of silk snowflakes 
is also an attractive number and special interest 
attaches to a 45 inch cloth with double selvage- 
like stripes down the center. Between this 
double stripe-is a hemstitch-like weave and by 
cutting along the line thus defined two complete’ 
narrow width fabrics are produced each having 
a selvage on both edges, : 

These and other interesting numbers are 
now being shown on the road and at the sales- 


room. 














The Upholsterer and Interior Decorator. 99 








Bed room in which the prevailing colors are light blue 


and gold. 


A WELL DECORATED APARTMENT 
db hpus modern New York apartment, unless it be 
of the huge Park Avenue variety, is a dif- 
ficult field for the decorator. The rooms are 
;mostly small with a tendency to appear crowded 
with .even slight furnishings. Wall space is 
broken by doors and windows and the lighting is 
not always of the best. Therefore when a dec- 
orator does succeed in making a small apartment 
seem livable and artistic, he deserves great credit. 

In the furnishing of an apartment in the 
Conrad Apartments in- the Dyckeman Street sec- 
tion of the city, Charles Stengle met the condi- 
tions outlined above so successfully that h’s 
achievements merit comment. He dec- 
orated this apartment throughout and the 
result of his work is a beautiful home- 
like arrangement of novel furnishings. 

We illustrate herewith three views 
of the Conrad Apartment. At the bot- 
tom of page 98 is shown a view of the 
dining room. The panelled walls are of 
a plain French gray. The furniture 
built by Mr. Stengle is covered with a 
two-tone gold and brown velvet from F. 
Schumacher & Co., while the window 
draperies are of velour from Peter 
Schneider Sons & Co. The window cur-_ 
tains are of silk gauze also from Schnei- 
der’s. 

Of especial interest are the lighting 
fixtures, all of which, throughout the 
apartment, were of Mr. Stengle’s design, 
the shades made to his order. 





The living room in the Conrad Apariment. 


At the top of this page is a view of 
the bedroom. In this room, Mr. Stengle 
has hung the windows in a most attrac- 
tive manner. The drapes are of crepe 
damask in gold and electric blue with a 
balance of light blue satin ornamented 
with an imported French applique of 
flowers. The window curtains are dis- 
tinctly novel. Against the panes and 
reaching to the floor are plain curtains of 
georgette trimmed at the bottom with 
three rows of chiffon silk. Over these 
hang three-quarters of the way down 
other lengths of georgette trimmed with 
a hand-made gold braid fringe and 
further ornamented with appliques of the 
character of those used on the valances. 

The whole gives a delightful effect. 

The bedspread and the pillow cover are of 
light blue satin, the latter beautifully decorated. 
The lamp shade is of blue and gold satin and 
georgette with crystal drops. 

At the windows of the living room illustrated 
at the bottom of the page is French filet net. The 
drapes and valances in this room are of nile green 
velour. The odd shaped pillows on the couch 


are of Mr. Stengle’s own design. 

Other rooms of the apartment completed 
with the same care and attention to detail. 

Of especial interest to this magazine is the 
fact that the drapery arrangements in all of the 
rooms were inspired by sketches in our own 
Drapery Sketch Book. 




















DISPLAY DEPARTMENTS IN BARKER BROS’. STORE, 
LOS ANGELES 


Especially interesting is the lower picture which shows draperies displayed on full size windows. 
See text on opposite page. 
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The Trimming Department. 


BARKER BROS.’ NEW DRAPERY 
DEPARTMENT 
é ies new drapery and fabrics department of 
the Barker Bros.’ store, Los Angeles, is an 
interesting example of up-to-date retailing 
equipment and display in connection with decor- 
ative materials. 

The drapery section occupies the entire 
floor of one of the six connecting buildings re- 
quired by the Barker Bros.’ retail establishment 
and is but one floor above the main entrance of 
the store, with its charming foyer and beautiful 
architecture. 

The section, not including stock and work- 
rooms, is approximately 50x150 feet. The walls 
are adobe finished plaster in gray-brown with 
ceiling beams decorated in color 
and the woodwork. fixtures and 
furniture are of antique walnut. 
The floor throughout is covered 
with a deep pile taupe carpet. 

The central thought in the 
layout of the premises has been 
to provide service for noiseless, 
unhurried efficiency in the sale 
and display of drapery fabrics 
and related furnishings. This is 
made possible by the character 
of the fixtures and by the physi- 
cal arrangement of groupings 
and related displays. According 
to announcements of the firm 
every effort has been made for 





Where cretonnes are displayed on 
racks in dust proof cabinets. 


“the simplification and the complete eli- 
mination of jumbled groups of merchan- 
dise, customers and salespeople.” 

The accompanying illustrations with 
their explanatory notes visualize and ex- 
plain many of the details here inaugur- 
ated for the first time. For the accom- 
plishment and successful inauguration of 
this newly re-created drapery and fabrics 
section credit is due to R. E. Doughty, 
buyer and manager of this department 
since the first of the year and formerly 
for eighteen years buyer for the Denver 
Dry Goods Co. 

The re-creation of this new fabrics 
section is a recognition of its importance 
as a phase of the business of home furn- 
ishings conducted by Barker Bros.’ who 
are credited with being the largest home 
furnishings institution in the United States, doing 
a business well in excess of one million dollars 
a month. Of this business drapery fabrics and 
related furnishings are an increasingly important 
part. 

In addition to this new section there is a 
stock room and workroom the latter occupying 
larger quarters than the salesroom and a window 
shade factory producing 3000 shades per week. 
There are almost one hundred and fifty people 
directly connected with the drapery section. 


D  Craprimpalie is made by the Robichek- 
Hauptman Art Studios Inc., New York, 


that they are specializing-in decorating furniture 
for the trade. 
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CHICAGO NOTES 


F  ogeanan art shop to open on North Michigan 
Avenue is that of Charles Krempp at 642 
N. Michigan Avenue. Art novelties of all kinds 
are carried, from tapestries to fancy dolls, as 
well as a collection of shawls which is said to 
be one of the finest in the country. 

Increased business has forced the Expert 
Wood Turning Corporation, makers of floor and 
table lamps, to lease the three-story building and 
one-story buildings at 2952-60 West Chicago 
Avenue. 

The Chicago Display Men’s Association has 
decided to accept associate members. These will 
be manufacturers of display equipment, their 
salesmen, and all those interested in the window 
trimming trade. The association has regu'‘ar 
group luncheons each Wednesday at the Atlantic 
Hotel. 

During the past few weeks Chicago lovers 
of the early Italian have had an opportunity of 
meeting L. Orselli of Florence, Italy, who has 
been displaying special pieces of fine tapestry at 
the Ho Ho Shop, 673 N. Michigan Avenue. He 
showed textiles consisting of renaissance velvets 
and venetian brocades of the 17th and 18th cen- 
turies. The velvets attracted a great deal of 
comment as they were of the early periods and 
included the very rare rose and light blue colors. 
There were in the group rare embroidered cha- 
subles with interesting figured decorations and 
various selections of unusual design. 

The Art Lamp Manufacturing Company, 
manufacturers of the Almco lamp, has purchased 
the ninety-nine year leasehold estate and improve- 
ment consisting of a modern seven-story and 
basement building at 1433-1437 South Wabash 
Avenue. There is a frontage of eight feet on 
Wabash Avenue and a depth of 171 feet on an 
alley. It gives a floor area of 100,000 square 
feet. The company will move from its present 
location at 6 North Franklin Street, and Edward 
C. Ruttenberg stated that the company wou!d 
occupy the entire building. 

Wm. R. Moore Company, 731 Rush Street, 
had charge of the interior decorations and fur- 
nishing of the Lake Shore Hotel, which has just 
been opened. 





A wholesale contract department was 
opened the last of June by The Fair, which an- 
nounced that it was ready to supply the needs of 
city and country clubs, hotels, hospitals, restaur- 
ants, institutions, dining cars, etc. This service 
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is more extensive than any which the State Street 
stores are operating, as it includes not only furni- 
ture and draperies and allied lines as well as floor 
coverings, but also meats and provisions. J. J. 
Dempsey, recently with Mandel Brothers, is in 
charge of the contract department, and L. A. 
Cook, recently with Albert Pick & Co., has been 
appointed furniture manager. 

The Italian Shop, 619 North Michigan Ave- 
nue, with its Italian wares, lamps, shades and 
linens, has been so successful here that a branch 
shop has just been opened at Southampton, Long 
Island. The many patrons in Chicago and the 
middle west who have homes in New England 
and on Long Island encouraged this summer. 
enterprise of the Italian shop. Miss Marcia 
Corbyn went east to assist in opening this shop. 
Miss Juliet Mann has returned from a buying 
trip to Italy and Southern Europe. 

Henry Symons & Co., 123 East Oak Street, 
have recently received a shipment of antique fur- 
niture and rare old tapestries of the 17th century 
from Europe. The present hunger for color is 
influencing the painted room and this firm is of 
the opinion that from the French and Viennese 
there will be evolved a gayer type of work which 
will be American in its adaptations. 

Jean Mowat. 


NEW ORLEANS NOTES 





HE Max Barnett Furniture Co., Inc., in 

Baronne Street, has purchased a site at Ca- 
rondelet and Lafayette Streets, and plans the 
erection of a new modern eight-story building to 
cost approximately $300,000. The new store will 
have 126,000 square feet of space. The com- 
pany will enlarge the field of its activities, deal- 
ing not only in living room furniture but in drap- 
eries and floor coverings of all kinds. 

S. R. Reymond, president of. the Istrouma 
Hotel Co., Baton Rouge, has just closed a con- 
tract for the construction of a five-story rein- 
forced concrete hotel building. The new hotel 
will have 100 rooms, each of which is to be 
equipped with a private bath. The furnishings, 
draperies and floor coverings of the new hotel, 
which are yet to be contracted for, are estimated 
at $80,000, exclusive of the cost of constryction. 

Julius Wolff, jobber and importer of rugs 
and carpets, and the D. H. Holmes Co., through 
Mr. Bernard, manager of the carpet section, have 
been awarded the contract for the floor coverings 
of the new Hotel La Salle, now in course of 

(Continued on page 110) 
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A SERIES OF MODERN BED-SPREADS, NO. 4 
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LIVING ROOM OF A TYPE WHICH IS POPULAR IN 
CALIFORNIA 


Decorated by the Parker-Judge Co. 
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A LETTER TO MOTION PICTURE PRODUCERS 


URING the past month the authors have been 
in conference with you, and have very for- 
cibly expressed their views upon the manner in 
which their work has been distorted on the screen. 
We wish it were possible for a similar con- 
ference to be held between the interior decorators 
and art directors of your companies. Such a 
conference is needed because so many of the art 
directors are perpetrating atrocities in decoration 
as bad as anything your other directors have done 
with the stories and novels left to their tender 
mercies. 

Millions of people get their ideas of society, 
its custom, man- 
ners and_ envi- 
ronment, solely 
from the moyies, 
and they are edu- 
cated persistently 
by the art direc- 
tors to believe 
that the absurd 
extravagances de- 
picted on the 
screen are actual 
reflections of mo- 
dern social life. 

The types of 
homes are too 
frequently exag- 
gerated. The 
homes of the rich 
are furnished 
with fountains 
and marble swim- 
ming pools into 
which, on the 
slightest provoca- 
tion, the ladies 
plunge with their clothes on. Rooms are over- 
crowded with expensive furnishings, and very 
often the furniture, though rich, resembles noth- 
ing ever seen in any real home; its forms and 
decorations are bizarre in the extreme. Poverty 
is always represented by squalor and filth, and 
prosperity by abandon, selfishness and extrava- 
gance. You seem to have no middle course, and 
show very few livable, lovable homes, sanely 
furnished, that may be adapted or adopted by the 
rank and file of your 20, 35 and 50c audiences. 

Here is where the art director has a great 
educational opportunity. The women in your 





The homes of the rich as depicted in the “movies” are too often 
characterized by bizarre and impractical furnishings. 


plays are shown attired in the latest fashion in 
dress; and this is excellently done; but there are 
innumerable people employed in the film world 
connected with the business of furnishings. Who 
cant create; who simply dream things, and their 
dreams are nightmares. I{ your society girl goes 
to bed she is furnished with thirty or forty silk 
and satin cushions piled five feet high. Nobody 
in the world ever saw such a bed and such furn- 
ishings out side of the movies. 

It is because we realize your tremendous :n- 
fluence that we take the trouble to write you. 

Censorship has seemed necessary as a means 
to safeguard pub- 
lic morals. There 
should be another 
censorship de- 
signed to protect 
the public taste 
and act as a 
check upon - the 
art director, who 
invariably _ pre- 
sents the homes 
of the rich as 
dwellings in 
which, in decora- 
tion, great sums 
of money are 
spent, but  har- 
mony and good 
taste are never 
achieved. 

The authors 
have reason’ to 
protest against 
the mutilation of 
their work and 
the misrepresen- 
tation of their creations. It would bring good 
results if you would also hark to the protests of 
the decorator who would like to see some co-op- 
eration whereby the public shall not be misedu- 
cated through the work of the art director, un- 
trained in the principles of good decoration. 

Occasionally we get some very good inter- 
iors from the movies. There are some very 
clever directors, but too many of the men who 
are responsible for the interiors we see know 
little or nothing of the art of interior furnishing 
—and their interiors shown before millions of 
people are both corruptive and obstructive. 
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AN IMPORTANT FURNITURE 
CONSOLIDATION 


a NOUNCEMENT has been made that a holding 
company has been organized under the laws 
of Delaware to be known as the Consolidated 
Furniture Corp., in which will be merged the 
Berkey & Gay Furniture Co., the Wallace Co.. 
and the Grand Rapids Upholstering Co., all of 
Grand Rapids, Mich. 

The operating capital-of the new corpora- 
tion will be 40,000 shares of no par value stock 
and the common stock of each of the three com- 
panies is to be exchanged for new 8 per cent. 
stock in the three companies while each of the 
companies will also receive shares of the no par 
common issue as follows: Berkey & Gay Furni- 
ture Co., 24,000 shares, the Wallace Co., 10.009 
shares, and the Grand Rapids Upholstering Co., 
6,000 shares. 





THE PAPER HANGER’S MANUAL 


re Wall Paper Guild recently published a 
Paper Hanger’s Manual in which, in brief 
form, is supplied practical lessons in paper hang- 
ing. This little book is exceedingly well illus- 
trated, the pictures explaining, as words could 
not, the different operations of the paper hang- 
ers’ trade. In back of the book is a handy chart 
for estimating the number of single rolls required 
for rooms of different sizes. 

The Guild is also distributing at a very low 
price, a 12-page calendar for 1924 illustrated in 
color, with a space left at the bottom for the 
local dealer’s imprint. On the reverse side of 
each sheet are a series of short illustrated para- 
graphs on period design, panelled walls, drap- 
eries and like subjects. 





MEYER BROS.’ HAVE NEW ADDRESS 


ype upholstery and drapery workrooms of 
Meyer Brothers are now located at 238 East 
39th Street. Their new address affords them 
greatly improved facilities and augmented space 
for their increased trade. 





SOY KEE & CO., HAVE UPTOWN 
SHOWROOM 
ere is made by Soy Kee & Co., 

Chinese importers, that they have recently 
opened a wholesale showroom at 1263 Broadway, 
between 31st and 32nd Streets, New York. The 


main offices and showrooms will remain at 7 and 
9 Mott Street. 
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STIX, BAER & FULLER CO. PLAN NEW 
BUILDING 
HE Stix, Baer & Fuller Dry Goods Co., St. 
Louis, have obtained a ninety-nine year lease 
on a site near their present premises and will 
erect a new building at an estimated cost of $2,- 
500,000. The new building will be an eighteen- 
story fireproof structure and is to be connected 
with the present store by a bridge. It will be 
largely devoted to the receipt and dispatch of 
goods, storage, workrooms and other necessary 
operations, leaving the main structure to be de- 
voted entirely to selling purposes. 





DYEING CONCERN IN OWN BUILDING 
bein Finco Dyeing & Embossing Co., Inc., are 

now located in their own building at Leonard 
and Scholes Sts., Brooklyn. Additional machines 
and rollers for embossing pile fabrics and uphol- 
stery goods have been installed, making the plant 
modern and up-to-date in every respect. Prompt 
delivery is insured to their customers by an ex- 


tensive motor truck service daily to and from 
their plant. 





STROHEIM & ROMANN REMOVE 
BOSTON OFFICE 
£ heen Boston office of Stroheim & Romann have 
moved from the third to the sixth floor of 
the Berkeley Building, 420 Boylston Street. This 
move was necessitated by lack of space and ade- 
quate facilities in the old quarters. 





THE COLONY MILLS LINE 
We the company claims to be the most var- 
ied line in its career is now being shown 
by Colony Mills, Inc., New York. A large num- 
ber of new cretonnes for the fall line are on dis- 
play, showing a wide range of color effects and 
patterns. One of the leading numbers is an ex- 
ceptionally heavy cloth called Royal Taffeta. 


Other cloths are Windsor, Jacobean, Stratford 
and Trellis. 





CURTAIN CLEANING WITHOUT 
REMOVING FRENCH HEADINGS 
DP pacing and others who have particularly 

fine lace curtains, table covers and so forth, 
to be cleaned and refinished, will be interested in 
the work being done by Mme. Thomas, New 
York. This concern makes a specialty of hand- 
ling curtains with French headings and thev 
claim that they clean and refinish such curtains 
without removing the headings so that the cur- 
tains hang perfectly. 











WITH THE BUYERS. AND SELLERS 


Mount—David A. Mount, who will be re- 
membered by many in the trade from his former 
connections with the Moss Rose Mfg. Co., and 
Titus Blatter & Co., and who has recently been 
engaged in other lines of work, has reentered the 
upholstery trade on the staff of Elms & Sellon, 
Inc. Mr. Mount started in the first of the month. 

INFORMATION DeEstRED—A subscriber desires 
to obtain the present address of Morris Wein- 
berg, fifteen years ago with Kaufmann Bros., 
Pittsburgh. Information leading to his location 
will be appreciated. 

BarTHOLOMY—“Pete” Bartholomy, who is 
known to old-time traveling men as one of the 
dean’s of the decorative trade of Buffalo, cele- 
brated his eightieth birthday in that city on 
June 21st. 

Mr. Bartholomy, though having attained an 
age beyond that reached by the average individ- 
ual, is still active in business and associated with 
the Mitchell & Parker Corp., at which place a 
vote was taken recently to determine who in the 
opinion of the staff was the most constant in his 
attendance upon business. The vote showed con- 
clusively that this veteran of eighty years was 
deemed by his associates the “toughest nut” of 
them all. 

The occasion of Mr. Bartholomy’s recent 
birthday anniversary was celebrated by a group 
of very close personal friends arranged as a sur- 
prise, among the guests being Mr. and Mrs. Mor- 
ris Bernhard of New York City, who made a 
special trip for the occasion. 

Donovan—M. J. Donovan, interior decora- 
tor of Buffalo, formerly upholstery buyer for 
marly years with Wm. Hengerer Co., and Hens 
& Kelly Co., Buffalo was a passenger on the ini- 
tial trip of the S. S. Leviathan sailing from New 
York on the morning of July 4th. Mr. Donovan 
is making a trip to Europe combining business 
with pleasure and covering a stay of about six 
weeks. 

Parry—E. J. Parry, formerly for two years 
upholstery buyer with Leopold Adler, Savannah, 
Ga., and prior to that for sixteen years with 
Loveman, Joseph & Loeb, Birmingham, Ala. in 


association with their upholstery department, was 
appointed upholstery buyer for the Bry-Block 
Mercantile Co., Memphis, Tenn. and assumed 
charge May 28th. 

In addition to -being an experienced buyer 
and workroom manager, Mr. Parry has made a 
name for himself by reason of his clever drapery 
sketches. One of his sketches was awarded first 
prize by Harrods, Ltd. of London in a competi- 
tion held by them in 1920. 

De corr—Herman De Goff of the Riverdale 
Mfg. Co., accompanied by Mrs. De Goff returned 
Friday, July 6th from a trip covering the markets 
of England and France in the interests of his 
firm. 4 

Prior to his arrival Mr. De Goff advised Mr. 
Stern, his partner that he was bringing back with 
him a remarkable collection of designs and cloths 
to be incorporated in the firm’s new lines. 

WEIDEN—Charles R. Weiden, accompanied 
by his wife and family, sailed on the S. S. Ryn- 
dam, Saturday, June 30th for a two months’ tour 
covering England, Switzerland, Holland, Italy, 
Belgium and France. 

The occasion is a sort of triple celebration: 
the silver wedding of Mr. and Mrs. Weiden, the 
graduation of their oldest daughter from college 
with an M. A. degree, the graduation from high 
school of the second daughter coupled with the 
entry of the son, the youngest of the family, into 
second year high school. The trip they are tak- 
ing is Cook’s Tour No. 43 and they are scheduled 
to return on the S. S. Tuscania, sailing from the 
other side August 20th. 

McNamara — Douglas McNamara was re- 
cently appointed manager of the carpet and 
upholstery department of Robinson & Co., Ltd., 
Winnipeg, Canada. 

STROHEIM—Salo J. Stroheim, of Stroheim 
& Romann, sailed for Europe on the S. S. Aqui- 
tania on July 3rd. He plans to be gone several 
months. 

BrownN—E. E. Brown, treasurer of W. T. 
Smith & Sons Inc., was married to Miss Della 
Corbett on June 20th. Mr. Brown and his wife 
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ORDER SHEETS WHICH MAKE EASY THE HANDLING OF 
COMBINATION ORDERS 


These sheets are 7 x 11 inches. See text on opposite page. 
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left immediately for Lake Mohonk and returned 
to Philadelphia on July 10th. 

Lane—C. L. Lane who has been covering 
northern New England for the Andrew Co., is 
now representing the Bingham & Peckam Co., 
Boston, in the same territory. 

McNicuots—James A. McNichols for 12 
years with Johnson & Faulkner covering the de- 
corative trade in New York City and prior to 
that with Arnold Constable & Co., and Mills & 
Gibb Corp., has resigned his position to join the 
force of Alex. Morton & Sons at the new sales- 
rooms 60 West Fortieth Street. 

It is contemplated that Mr. McNichols will 
render valuable service to the decorative trade in 
addition to making an occasional trip over cer- 
tain territories for the purpose of keeping in 
touch. with the needs. of. the American market 
so that he may convey in person to the plant at 
Carlisle the tendencies and trend of American 
decorative thought. 

Fotey—John- A. Foley, one of the best 
known furniture executives in the metropolitan 
district and identified with the Aimone Manu- 
facturing Co., and the Aimone Galleries for many 
years, is to join the Somma Shops Inc., by 
August Ist and will be in charge of sales at 
this firm’s new showrooms, 383 Madison Avenue, 
opposite the Ritz-Carlton Hotel. 

Mr. Foley, who since 1907 has been sales 
manager with the Aimone firm, has a fine ap- 
preciation of the qualities that constitute char- 
acter in furniture and has had an unusual oppor- 
tunity to cultivate a wide knowledge of the types 
of fine cabinet work in modern and antique fur- 
niture and of the art qualities of bric-a-brac and 
objects of art which find favor with decorators 
and high class retail furniture dealers. 

ALLison — John B. Allison, formerly with 
R. H. Macy & Co., New York, has taken a posi- 
tion as second man to C. H. Gaither in the up- 
holstery department of the John Shillito Co., 
Cincinnati. 

Cann — Howard Cann of Gimbel Bros. 
basement upholstery department, New York is 


spending his vacation at his camp: in New Eng- 
land. 





A.LpER—Robert Alder, manager of the lace 
curtain department of Billwiller Bros., and his 
wife and family are spending their vacation at 
Lake Mahopac. 

Gurry—Thomas F. Gurry, Sr., motored to 
Grand Rapids during the recent furniture show 


accompanied by Thomas R. Dolan as a guest on 
the trip, 

Gurry—Thomas F. Gurry, Jr., who has 
been abroad for the past month, expects to sail 
for home July 14th. ini 

Krick—George E. Krick of Kansas City is 
in New York for a brief stay making his head- 
quarters with the Mortis Bernhard Co., whose 
line he represents in his home territory. 





HANDLING ORDERS IN RELATED 
DEPARTMENTS 

O™ of our subscribers recently asked us to 
| suggest a type of order form which would 
provide means for handling goods from differ- 
ent departments so that all of the material for 
a single order would be assembled for delivery 
at the same time and without unnecessary delay. 

“We show on the opposite page examples of 
the order blanks in use by the Los Angeles Fur- 
niture Co. Each sheet is produced in. triplicate, 
the top and second sheet being printed and ruled, 
and the third sheet blank. The larger letter at 
the left of the sheet designates the department: 
C for carpts, D for draperies, F for furniture, S 
for stoves, In addition there is a Credit Memo 
sheet, also in triplicate, but with slightly different 
printing. 

In addition to the designating letter which. 
differentiates the department sheets, each is on 
different colored stock; the credit sheet on white, 
the carpet sheet on orange, the drapery sheet on 
blue, the furniture sheet on pink, the stove sheet 
on straw color. 





AN EXTRAORDINARY PIECE OF 
PUBLICITY 

A very remarkable pictorial presentation of 

the facilities and extent of the plant of the 
Kirsch Mfg. Co., at Sturgis & Jackson, Michi- 
gan and at Woodstock, Canada, appeared in the 
Sturgis Daily Journal, June 23 as a four page 
pictorial supplement. 

It is a graphic presentation of the extent of 
the Kirsch Mfg. Co.’s interests which in sixteen 
years has grown from a very modest beginning 
at Three Rivers, Mich. It contains 37 large 
half-tone cuts and numerous ornamental line 
drawings showing recreation rooms, swimming 
pool, lounging and billiard room, combination 
auditorium, gymnasium and ballroom, bowling 
alleys, cafeteria, dining room, roof garden, the 
private offices of the executives and numerous 
views in the factory. 
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THE NEWS OF THE INDUSTRY 


oo change in management or financial 
' conditions, the F. M. Pebbles Co., Oak 
Park, Ill., have changed their name to the Peb- 
bles Decorating Co. 


W: REGRET to state that in a recent issue of 
THe UPHOLSTERER, in the advertisement 
of Fauser & Gaudioz, the street number of their 
Paris office was wrongly stated. No. 46 Rue 
Poissonniere is the correct number instead of 
56 as published. 


ss Arthur S. Hoyt Co., New York City, has 
‘erected a new building at Highbridge, N. Y., 
for the manufacture of their wheat paste Jelli- 
tac.’ The production of Jellitac which was sus- 
pended during the war by the conservation food 
order, is now unlimited. 


Ts new location of H. F. Meyer, Inc., for- 
merly H. F. Meyer & Co., at 2440 Broadway, 
is proving very advantageous. The firm has 
ample manufacturing facilities and attractively 
furnished showrooms for their extensive import 
and domestic lines of lace curtains and panels, 
also special decorative lace work to order. 


ey JUNE 14TH the Boston Interior Decorators’ 
Association held’a meeting and dinner at 
the Hotel Somerset. The speakers of the even- 
ing were E. G. Green of the Boston Better Busi- 


ness Bureau and J. E. McConnell of the Veter- 
ans’ Bureau. 


J Vv. NEPROS who since boyhood has worked on 
¢ the Pacific Coast in upholstery and drapery 
lines recently opened an upholstery and drapery 
studio of his own at 3877 Piedmont Ave., Oak- 
land. He is specializing in high grade uphol- 
stered furniture and draperies. 


gens of Fitchburg, 
Mass., have moved their drapery department 
from the basement to enlarged quarters on the 
second floor. Miss S. E. Driscoll, formerly of 
Gladdings, Providence, R. I., has been made 
assistant to T. J. McCann, buyer. 





Goodnow-Pearson Co., 


hw Southern territory which has heretofore 
been covered by James C. Carlin for Peter 
Schneider’s Sons & Co., is now in charge of 
Raymer B. Higgins, Mr. Carlin leaving for an 
indefinite stay in Europe. The cities of Wilming- 
ton, Baltimore, Washington, Richmond, Newport 
News, Norfolk and adjacent territory, will here- 
after be regularly visited by James V. Reagan, 
who is in charge of the Philadelphia office. 


BLATTER, TITUS & CO 


NEW ORLEANS NOTES 
(Continued from page 102) 
construction and to be completed October Ist, at 
North Rampart and Canal Streets. The contract 

calls for 105 rooms. 

Frank E. Mahoney, Inc., dealers in house 
furnishings and decorations, who recently opened 
up business here at 619-625 St. Charles Street, 
have made such great inroads in the local trade 
that they have found it necessary to lease the 
adjoining premises, 619-622 St. Charles Street, 
now being remodeled and refurnished for their 
use. 

C. W. Kotterman, foreman of the chair de- 
partment of the New Orleans Furniture Com- 
pany of this city for the past ten years, has just 
been elected vice president of the firm. He 
entered the employ of the company twenty-five 
years ago. He is credited by T. T. Wright, of 
the corporation, with having developed its city 
trade to over $500,000 a year. John Poche, ship- 
ping clerk, who started as office boy, has been 
elected assistant manager, effective July Ist. He 
has also been an employe of the company for over 
two decades. 

The D. H. Holmes Co., Inc., has been award- 
ed the contract for the draperies for the new 
$400,000 Federal Bank building, now reaching 
completion. FRANK MICHINARD. 





ADDITIONAL SALESMEN AND SELL- 
ING AGENTS 


Supplementary to List Published in June 

BENNETT & ASPDEN CO.—Thos. H. Boyer, New York 
and Philadelphia; M. W. a Eastern States; L. C. 
Dutcher, New York City; W._H. Compton, Middle West, 
headquarters 1713 Republic Bldg., Chicago, TIIl; Philip 

Kelly, Coast, paateumevess 5242 Geary St., San Francisco. 
—M., Downes, Mgr. of Chicago 
office ; Ralph R. Smith, "Mgr. of St. Louis office; W. D. 
Sherwin, Mer. of Bostorw office; J. W. Bartindale, B. T. 
Harris, Sylvan A. Loeb, James A. Loeb, Simon J. Loeb, 
Kaiser, H. H. W kom, Geo. J. Reim, W. R. Bruyere, 
A. C. Hunter, R. D.. Spears, A. . Hooper, A. Wormser, 
A. en Re sip went J. Klein, R. H. Ross, W. D. 


O’Lea 24 

KRODER on . WENRY REUBEL CO.—S. M. Hauser, 
Sales KR JOHN J. H. Dickey, 1812 N. Berendo St., Los 
Angeles, Pacific Coast, Northwestern Texas, east to Denver 
and principal points Montana and Idaho; J. A. Andrews, 
4430 N. Sawyer Av., Chicago, Middle West, including Chi- 
cago and_ principal points in Illinois, Missouri, Iowa, Wis- 
consin, Minnesota, S. Dakota, Omaha and Lincoln in 
Nebraska; Ben K. Pugh. headquarters N. Y. office, Buffalo, 
New York, Pittsburgh, Louisville, Indianapolis, Ft. Wayne, 
Grand Rapids, Detroit, and principal points in Ohio; Thos. 
F. Sheehy, headauarters N. Y. office, south and southeastern 
Pennsylvania, Baltimore, Wilmington, Washington, and 
principal points in South; Thos. H. Coffee. headquarters, 
New York office, New York State, except Buffalo, North and 
Northeastern Pennsylvania, Hamilton, Toronto, Ottawa, 
Montreal in Canada, Burlington, Vermont, Stamford, Bridge. 
port, Hartford, New Haven, Connecticut, and Springfield, 
Mass.; W. J. Furlong, care of W 5 . Teele Co., 31 
Kingston St., Boston, Boston and surrounding towns, includ- 
ing Providence, R: I., Eastern Connecticut, and Massachu- 
setts from Worcester East; Lester Jarrett, larger accounts in 
New York City, Brooklyn, Newark and Philadelphia; Fred 
Timke, all accounts in New York City and Newark not 
assigned to Mr. Jarrett, and principal points in New Jersey 
and suburban towns in Westchester County. 

SHAPIRO & SON—J. J. Zimmerman, Joseph Winston, Jos- 


eph Roth, Harry Hoders. 
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TAIT PAPER & COLOR INDUSTRIES, INC.—George W. 


Steele, New England; George R. Henderson, Metropo.itan 
District; Irving S. Hornbeck, Central New York State and 
Eastern Canada; George F. Terriault, Northern New York 
State; Eugene F. Doughty, Eastern and Southern New York 
State; Henry A. Farley, Philadelphia, Baltimore, and Wash- 
ington District; Frank Van Sittert, Eastern Pennsylvania; 
Elliot N. Bush, Pittsburgh and Central Pennsylvania; J 
Stewart Cory, Northwestern Pennsylvania, Ohio, West Vir- 
ginia and Eastern Virginia; Col. W. B. Humphrey, Central 
States; David B. Rosenblatt, Northwestern States and West- 
ern Canada; Albert S. Hyser, Pacific Coast. 

THORP, J. H. & CO., INC.—Boston, H. I. Wood, Fred. L. 
Veckley, H. H. Hale; Philadelphia, Joe. Croce; Philadelphia, 
South and Southwest, H. S. Jennings, Albert Benner, H. G. 
Wolf; Chicago, Arthur D. Funk, A. P. Will, Harry R. Secor, 
fos. Humble; Pacific Coast territory, S. A. Davis; Ohio and 

etroit, Harry Wallace; New York headquarters, Chas. W. 
Brooke, E. J. Beale, S. J. Oliver; New York City, H. V. 
Mooney, W. H. Tuthill, F. S. Gilbert, Jos. J. Nagro, Leonard 
Chastel, Albert Jeffcoat, Leslie J. Dent, Clifford Clark, 
James E. Howlett. : 

WEBSTER FURNITURE CO., INC.—S. S. Simonds, East- 
ern territory; Jos. G. Griswold, Pacific Coast tegrivory) j. &. 
Golden, Middle West and South; Paul Jones, New England 
States; J. E. Simonds, New York State and New Jersey. 





THE BUYER AND HIS PROBLEMS 
(Continued from page 72) 
will never produce a change and that if he has 
facts to support his contention that the rigidity 
of cash sale rules interferes with the growth of 
his department ways and means may be dev'sed 
for modifying strictly cash requirements. 

One way to modify this condition is the 
formation of a Home Owners Club by means of 
which home owners of good standing are permit- 
ted a limited form of credit in connection with 
home furnishing goods. In other cases it has 
been found perfectly feasible to handle large de- 
corative and furnishing contracts by means of an 
interim cash deposit which covers the value of 
the goods in work and permits of partial delivery 
on a credit basis. Both of these plans have been 
successfully operated in stores where a strictly 
cash rule had always applied. 

In the treatment of all of these problems we 
have taken the attitude that they are solvable be- 
cause in every instance they have been described 
to us by men who have solved them. So long as 
problems are a part of the buyer’s job their solu- 
tion is a part of his duty. 





GEO. BOMANN JR. WINS SECOND LEG 
ON GOLF TROPHY 
Ox Juty 11th, the second day of the Uphols- 
tery Trades Golf Tournament, George 
Bomann, Jr., won a second leg on the Wasserman 
Cup, defeating R. S. Tibbals. Mr. Bomann’s 
score was 78 gross, 73 net. Fred Vilmar won the 
second eight and the third was won by Martin 
Blumenthal. 

At the meeting held on the evening of July 
10th, Ernest H. Baldwin was elected president 
and John C. Gifkins, vice president. Ellis Gim- 
bel, of Gimbel Bros., and president of the Phil- 
mont Country Club, where the tournament was 
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played, made a short address. This was followed 
by an address by Mr. Cawthra, and later Martin 
Blumenthal recited one of his characteristic 
poems. A motion was made and passed that the 
membership of the association be limited to 100. 


OBITUARY 





DILLMANN G. ROSENBERGER 
8 genes: G. RosENBERGER, president of W. T. 
- Smith & Sons, Inc., Philadelphia, manufac- 
turers of upholstery goods and rugs, died sud- 


denly at his summer home in Island Heights, 


New Jersey, July 9th. 

The deceased was the son-in-law of Wil- 
liam T. Smith, the founder of the business, and 
has only been associated with the concern for the 
past three years. The business has been under 
the management of E. E. Brown, treasurer, who 
has grown up with the concern. 

Mr. Rosenberger was an elder in the Tioga 
Presbyterian Church. He was a member of the 
Manufacturers’ Club and past master of Melita 
Lodge, F. & A. M. His funeral was held at the 
Tioga Presbyterian Church. A widow and one 
daughter survive him. 


RAYMOND LESHER 
Reo LEsHER, formerly vice president of 
Lesher, Whitman & Co, died suddenly on 
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June 15th. Mr. Lesher retired from active. busi- 
ness about five years ago. He was fifty-six years 
old and is survived by his wife and daughters and 
his brother Arthur Lesher, who is president of 
Lesher, Whitman & Co. 


HORSTMANN SERVICE EXTENDED 
TO COAST 
‘mM. H. HorstMANN Company, Philadelphia, 
are giving intensive service to their West- 
ern and Coast trade. 
Both their Chicago office at 305 W. Adams 
St., which is in charge of Walter E. Kindt, and 
their Coast office 643 S. Olive Ct., Los Angeles, 
which is in charge of Wm. J. Karl, are now car- 
tying complete stocks of the well known Colum- 
bia yarns and the other Horstmann products. 


SPECIAL NOTICES 








Advertisements under this heading, Five Cents a word. Minimum 


charge, One Dollar. In every case regarded in strict confidence, 





SALESMAN —Thirty, married, covering Metropolitan 

District, New Jersey and Eastern Pennsylvania. 
Large and small retail trade with draperies and cur- 
tains. Open for proposition. Address “Metropolitan,” 
care The Upholsterer. 


BUYER—Draperies and curtains, open for proposition 
with jobbing concern. Thoroughly experienced. Ad- 
dress “Buyer,” care The Upholsterer. 


A YOUNG MAN, age 32, a thoroughly experienced 

drapery buyer, decorator and water-color artist, 
wishes a change. Familiar with Eastern markets and 
well versed in modern workroom methods. A good 
merchandiser, a good organizer and good salesman. At 
present employed on the Pacific Coast. Prefer the 
Middlewest or West. A $5200 man. Address “Well 
Versed”, care The Upholsterer. 


UPHOLSTERY SALESMAN is open for a road posi- 
tion; has been twelve years with leading New York 
importers. Address “Record” care The Upholsterer. 


WE require the services of a thoroughly experienced 
drapery and shade-maker and hanger. The prefer- 

ence will be given to a man experienced in our terri- 

tory. The Riker-Kumler Company, Dayton, Ohio. 


SALESMAN WANTED — Exclusive cretonne line. 

Only those with a large following need apply. Terri- 
tory Coast, Mid-West and South. Address “Exclusive”, 
care The Upholsterer. 


OLD ESTABLISHED FIRM of interior decorators 

and furnishers, located in wealthiest section, carrying 
large stock of better type of furnishings, executing own 
work, is desirous of obtaining services of a manager, 
thoroughly familiar with business. Right man can pur- 
chase substantial interest in firm from heirs. Address 
“Interest”, care The Upholsterer. 


PACIFIC COAST manufacturers agent with large fol- 
lowing amongst large retailers, jobbers, furniture 

manufacturers. Desires representative lines for coast. 

Address “Representative”, care The Upholsterer. 


HAVE LIVE SALES ORGANIZATION selling to up- 

holstered furniture manufa turers in West and Mid- 
die West. Are interested in taking on new lines that 
are priced to meet competition and can show steady re- 
peat business. Commission based on outright purchases. 
Address “New Lines” care The Upholsterer. 


MODERATE priced cretonne line desired by Coast 
salesman on commission, to carry with present higher 
grade line. Address “Coast,” care The Upholsterer. 
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CAPITAL WANTED—An opportunity is available to 

party willing to invest $25,000 as silent or active part- 
ner; sales manager who can handle silk and silk m:xed 
drapery goods can associate himself with silk manu- 
facturer of long experience and highest standing. Ad- 
dress “Novelties,” care The Upholsterer. 


FOR SALE— Upholstered furniture manufacturing 
business; owner deceased. Address “New York 
State,” care The Upholsterer. 


WANTED—BY ONE of the best known salesmen on 

the road, a mill-line of tapestries, damasks and velours 
(piece goods). A well established trade covering a 
period of many years in San Francisco and vicinity. 
Sustains a splendid office in the center of business dis- 
trict in the above city. Can submit the finest references. 
Address “Mills,” care The Upholsterer. 


WANTED—A very efficient manager and buyer for 
our big rug and drapery department, good salary for 
a good man. Apply P. O. Box 1173, San Antonio Texas. 


WISH a low priced line of cretonnes for Pacific Coast 
territory on commission basis. Address “Pacific Bus- 
iness,” care The Upholsterer. 


WANTED—YOUNG MAN as assistant for New York 

show room, by manufacturer of tapestry and drapery 
fabrics; must have some knowledge of the bus:ness; 
state experience. and salary wanted. Address “Assist- 
ant,” care The Upholsterer. 


POSITION WANTED as forelady, curtain or over- 

drape manufacturer; knowledge of designing; many 
years experience. Address “Forelady,” care The Up- 
holsterer. 


SALESMAN—General interior decorative, drapery and 
furniture salesman with every qualification of exper- 
ience, ability, integrity, etc., now employed, desires to 
make a change. Complete information at confidential 
interview. Address “Ability,” care The Upholsterer. 


WANTED—SALES REPRESENTATIVES for Bos- 

ton and New England and for Washington and 
Northwest who are now calling on department stores 
and upholstery trade to carry a line of silk draperies, 
damasks and allied upholstery lines on a commiss:on 
basis. Address “Silk Draperies,” care The Upholsterer. 


PLUSH MANUFACTURER desirous of cutting orna- 

mental pattern can have process installed anywhere, 
opportunity now available. Address “Plush,” care The 
Upholsterer. 


UPHOLSTERY BUYER — Thoroughly conversant, 

having handled large contracts in one of the biggest 
stores in the West, will consider a proposition commen- 
surate with his qualifications. Address “Qualified,” care 
The Upholsterer. 


MILL AGENTS having established offices in New 
York City and Chicago are anxious to have a repre- 
sentative or the exclusive agency of a silk brocade, ve- 


lour or tapestry mill. Address “Mill Agent,” care The 
Upholsterer. 


THOROUGHLY EXPERIENCED FURNITURE, up- 

holstery and drapery man will be open for fall engage- 
ment; ten years practical workroom experience, oper- 
ating my own custom upholstery and drapery shop; can 
handle workroom help, sell, estimate, cut, make and 
hang. Pacific Coast position preferred, but will go to 
any large c'ty. Position must be desirable and perman- 
ent before change could be considered, on account of 
family. Address “Furniture Man,” care The Uphol- 
sterer. 


WANTED — SEVERAL REPRESENTATIVES on 

commission, side line, to sell awning fringes and bul- 
lon fringes in the following states: Massachusetts, 
New York, New Jersey, Pennsylvania, Kentucky, Geor- 
gia, Florida, Illinois, Michigan, Wisconsin, North and 
South Dakota and Texas. Apply, Will‘'am Scholes & 
Co., Wayne Avenue & Berkley Streets, Philadelphia, Pa. 


TWO GERMAN UPHOLSTERERS and decorators, 

ages 22 and 24, seek position in America. Skilled 
upholsterers in leather and fabric club furniture, also 
decorations. Passage fare to be deducted from work. 


Franz Degel, Post and Breitstrasse, Vegesack, bei 
Bremen, Germany. 





